2023
PARTICIPATION IN CULTURE AND SATISFACTION
WITH CULTURAL SERVICES IN LITHUANIA

e This representative survey has been carried out in Lithuania

every three years since 2014.

It aims to monitor the level of participation of the population in

cultural activities and opinion on the accessibility and quality of

culture.

e 10 perform a detailed analysis of the cultural situation in 10
counties and 6 major cities of Lithuania, the survey covered
3307 Lithuanian residents!

Key figures

visited places displaying cultural heritage

O/O\O/O 71% objects in Lithuania *

o consumed at least 4 cultural products/services

4°79/o were engaged in creative/cultural activities

0 were socially engaged or volunteered in cultural
26% activities

0 are satisfied with the quality of live cultural
62% services

o are satisfied with the accessibility of live cultural
>7% services

VRS

0 are satisfied with the accessibility of online
45%  yitural services

o are satisfied with the quality of online cultural
43% Services

N—

* museums, cultural monuments and other places of interest, galleries and exhibitions, physical archives
** performing art events, exhibitions, museums, cultural heritage sites, archives, library, cinema, books

KO g ? [ ITHUANIAN / More information

N o o & norStqt K COUNCIL FOR oo .\ KultaraT about the research:
Cl

SCIENGES CULTURE OF CULTURE OF ] ..
. THE REPUBLIC http://www.kulturostyrimai.lt/

OF LITHUANIA




Participation in culture and satisfaction with cultural services in Lithuania 2023

Regional cultural highlights

Evaluation of the accessibility and quality of culture among Vilnius city
residents is high, while the same rates are significantly lower among
residents of Vilnius County (excluding Vilnius).

VILNIUS
COUNTY

The quality and accessibility of culture in Kaunas have been improved by
the European Capital of Culture Year (2022).

KLAIPEDA Klaipéda residents stand out by their active consumption of cultural
P COUNTY products and services and their engagement in cultural activities.

"""" >

Residents of Siauliai County have a generally poor perception of
accessibility and quality of cultural products and services. However,
residents of Siauliai City rate the accessibility of public libraries better.

SIAULIAI
COUNTY

RINNIAAVAR Panevé?ys County has a lower rating for access to culture, but its
COUNTY inhabitants are more likely to volunteer in cultural activities.

Alytus County stands out positively on several indicators — cultural
consumption, engagement in cultural activities, visits to cultural heritage
sites, etc.

Marijampolé County shows lower indicators for cultural consumption and
engagement in creative activities, but more of its residents have a
favourable opinion of the quality of several cultural fields.

MARIJAMPOLE
COUNTY

TelSiai County has a lower rating for cultural consumption. Its residents
more often find it important to use the correct Lithuanian language to
preserve their national identity.

/

Residents of Utena County are more satisfied with the accessibility of
books, periodicals and libraries.

/

Residents of Tauragé County are less likely to engage in cultural activities
but are more likely to be involved in the adaptation of cultural heritage for
cultural purposes.

TELSIAI
COUNTY

TAURAGE
COUNTY
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Culture 2023

70 %o read books

z[z = @ 31 % visited a
public library

97 9% watched
movies on TV or
online

60 % visited a
/ \

museum

57 %o visited a visual FE‘T
arts, architecture or ﬁ
craft events

37 % visited a cinema or
Yol a film festival

70 %o visited 7 %o visited or
performative art events —J / contacted an archive
©

61 % visited historical / ==
or archaeological sites m

CULTURALLY ACTIVE PEOPLE ARE MORE
CIVIC-MINDED AND HAPPIER

Those who consume
at least 4 cultural
products or services:

Lithuanian average:

... help other ... Cherish their ... are proud to be ... are happy
people free of civic and national Lithuanian citizens
charge identity
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Population segments by participation in culture and
culture consumption

~
BO 7 % of residents
More often 15-49 years old
More often with higher education
More likely to have a high income
CREATORS More often women
@ \
O O O 18 % of residents
More often over 60 years old
%@ﬁ More likely to have higher
education
ACTIVE More likely to have a high income
VISITORS More often women
@
O
25 % of residents
II More often 30-49 years old
More often with higher education
ACTIVE More often women
READERS \
®
@ 23 % of residents
More often over 60 years old
<>§ 2 More often with secondary or
| W postsecondary education
More often with low income
NON —
More often men
PARTICIPANTS \
@
O
28 % of residents
More often 30-49 years old
More often with secondary or
HAVE NOT postsecondary education
DISCOVERED More often men
CULTURE YET
tat K| o
égIDEﬁgENSIMUNICATIONS nors q L \ | CULTURE

They are actively involved in culture and engaged in creative
activities. They grew up in a favourable cultural context. They are
creative, educated, read books, cherish Lithuanian identity, are
active, and believe that their opinion is heard.

They are most active in consuming cultural products, visiting
performing arts performances, visiting cultural heritage places and
otherwise engaging in culture. They feel happy. Majority of them
grew up in a positive cultural context. They have many friends with
whom they can attend cultural events. They also read books and
cherish their national identity.

They perceive culture as more than just events and objects but
also as the Lithuanian language, the written word and the
promotion of the written language. They are active, sociable, and
cherish the Lithuanian language. On average, they read 15 books
a year. They visit libraries, buy books, and exchange books with
friends. For them, the library is not just a place for books and
reading but also a place for socialising and culture.

They rarely use cultural services, and mostly read newspapers
and magazines. Information reaches them through radio and TV
channels. They are more likely to believe that they have no say in
local or national matters. A tenth of them are of other
nationalities than Lithuanians — statistically significantly more
than in other segments.

They have little interest in culture. A quarter of them have grown
up in an unfavourable cultural context, a quarter currently do not
have a single person they can invite to participate in a cultural
event with them.

More information
about the research:
http://www.kulturostyrimai.lt/
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