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The Lithuanian Council for Culture
(hereinafter - the Council), in
implementing the objective set out in
Article 3(3) of the Law on the Lithuanian
Council for Culture of the Republic of
Lithuania — to analyse cultural and artistic
processes influencing cultural policy — and
seeking to strengthen evidence-based
project funding within the cultural sector,
commissioned the study Public
Participation in Culture and Satisfaction
with Cultural Services.

For more information see:

Commissioned by: the Lithuanian Council for Culture

This study was conducted in accordance
with the methodology and
recommendations developed in previous
studies commissioned by the Ministry of
Culture of the Republic of Lithuania (2014
— Socialinés informacijos centras and
ESTEP Vilnius; 2017 -  Socialinés
informacijos centras and Norstat LT), as
well as the methodology and
recommendations applied in the studies
commissioned by the Council and carried
out by KOG institutas and Norstat LT in
2020 and 2023, and by KOG institutas in
2026.

The study was carried out by: UAB ,KOG institutas®, UAB ,Eurotela®, UAB ,Norstat LT"

Report due: June 2026

This report was compiled by: Alina Mickevi¢-Radzviliené and Diana Sutkaityté (KOG institutas)

Contributors to the analysis of the study results and the preparation of the report: Agne
Ambrazeviciené (independent expert), Sigita Dabriskiené (KOG institutas), Dominykas Dauksa (KOG
institutas), dr. Lukas Pukelis (independent expert), Egidijus Vlas¢enko (KOG institutas)

The methodology and recommendations of previous studies commissioned by the Ministry of Culture
of the Republic of Lithuania: the 2014 study by Darius Zéruolis, Jurga Verikiené, Dr. Rimantas
Vaicenavicius, UAB Socialinés informacijos centras, and UAB ESTEP Vilnius; the 2017 study by UAB
Socialinés informacijos centras and UAB Norstat LT; and the 2020 study conducted by UAB KOG
institutas and Norstat LT. Special thanks are extended to Dr. Ainé Ramonaité, whose insights made a
significant contribution to improving the 2023 survey questionnaire, and to Dr. Laima Nevinskaité, who
contributed to the refinement of the 2023 study methodology and the preparation of the report.

Working group on preparation of the survey and supervision of the survey:

Representatives of the Lithuanian Council for Culture: GraZina Norvilé-Seputé (Chair of
the Working Group), Povilas Mintautas, Martynas Tininis, Albinas VilCinskas.

Representatives of the Ministry of Culture of the Republic of Lithuania: Sigita
Kamarauskiené, Daiva Nazaroviené, Rugilé Puodzitiniené.

The Lithuanian Council for Culture owns the copyright to reproduce in any form or by any means, to
publish and to make available to the public (in whole or in part), including public access via computer
networks, the study and any recommendations made. The use of this information is authorised for
scientific and non-commercial purposes, with acknowledgement of the source cited.

The views expressed by the authors do not necessarily reflect those of the Lithuanian Council for

Culture.

© Lithuanian Council for Culture, 2026
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Introduction

The Public Participation in Culture and
Satisfaction with Cultural Services study is
the only comprehensive assessment of
cultural services in Lithuania. It has been
conducted every three years since 2014
(20141, 20172, 2020°, 2023* and 2026).
The 2026 study builds on the methodology
and questionnaire used in previous survey
waves while incorporating new topics,
including intangible cultural heritage, the
Lithuanian Song Celebration, and the
culture of national minorities. The
methodology introduced in 2023 was
retained, including a larger sample
(increased from approximately 1,200 to
over 3,100 respondents) and a mixed-
mode survey design combining face-to-
face and online interviews. These
improvements enable more detailed
analysis across socio-demographic groups
and regions, while ensuring better
coverage of more digitally engaged
population groups.

' The methodology and report for the 2014
survey were prepared by J. Verikiené, R.
Vaicenavicius, D. Zéruolis et al. In the following,
the work of these authors is referred to in this
report when referring to the 2014 research.
Available:  http://www.kulturostyrimai.lt/wp-
content/uploads/2017/08/Gyventoj%C5%B3da
lyvavimaskult%C5%ABrojeirpasitenkinimaskult
%C5%ABrospaslaugomis.pdf

2 The methodology and report for the 2017
study were prepared by J. Verikieng, V.
Jonikova, D. OlSauské et al. In the following,
the 2017 research is referred to in this report
as the work of these authors. Available:
http://www.kulturostyrimai.lt/wp-
content/uploads/2017/08/2017-Gyventoju-
dalyvavimo-kulturoje-tyrimo-ataskaita.pdf

The 2026 survey followed the same
methodological framework as the 2020 and
2023 studies. More than 3,200 residents of
Lithuania were interviewed, while the
questionnaire was updated primarily to
reflect current policy priorities and the
needs of the institutions represented in the
study's steering group.

The main objectives of the 2026 study
were to:

= assess public perceptions of the
accessibility and quality of cultural
products and services;

= measure participation in cultural
consumption, cultural and artistic
activities, and evaluate the quality
of cultural goods and services;

= identify changes in  public
participation in  culture and
satisfaction with cultural services
between 2014 and 2026, together
with the factors contributing to
these changes;

3 The methodology and report for the 2020
survey was prepared by A. Ambrazevicieng, R.
Matulaitiené et al. The 2020 study is referred to
in the rest of this report as the work of these
authors. Available at:
https://www.kulturostyrimai.lt/visos-
temos/kulturos-politika/gyventoju-
dalyvavimas-kulturoje-ir-pasitenkinimas-
kulturos-paslaugomis-2020/

4 The methodology and report for the 2023
study were prepared by R. Matulaitiené, Dr L.
Nevinskaité et al. References to the 2023 study
throughout this report refer to their work:
https://www.ltkt.It/tyrimai-ir-
statistika/kulturos-tyrimai/gyventoju-
dalyvavimas-kulturoje-ir-pasitenkinimas-
kulturos-paslaugomis-175
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= analyse differences in cultural
participation and satisfaction across
gender, age, education and income
groups, the ten counties of
Lithuania, and the municipalities of
Vilnius, Kaunas, Klaipeda, Siauliai,
Panevézys and Alytus, as well as
the factors explaining these
differences.

Within the scope defined in the technical
specification, the study provides evidence
for monitoring indicators established in
Lithuania's key strategic policy documents,
including the 2026-2028 Strategic Action
Plan of the Minister of Culture, the National

Progress Strategy "Lithuania 2030", the
2021-2030 National Progress Plan, the
Government Programme Implementation
Plan, and the 2021-2030 Culture and
Creativity Development Programme.

The report also presents a typology of the
Lithuanian population based on levels of
cultural engagement, examines issues
relevant to the cultural sector (such as
UNESCO-related activities, free Sunday
museum admission and paid digital content
subscriptions), and explores the links
between social factors and cultural
participation, including the motivations and
barriers to engaging in cultural life.
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The chapters deal with different areas of culture through several sections:

Engagement (in creative or (and) cultural activities) is involvement in cultural
activities, independent participation in them, i.e. the pursuit of creative activities or artistic
expression, for example, singing, painting, sculpting or filmmaking.

Social participation and volunteering are voluntary social activities related to culture
clubs, associations, groups or organisations, contributing to their activities with one’s time or
resources. This kind of participation includes culture-related sponsorship, charity and
community activities.

Use (attendance, consumption) is attendance of events, use of cultural services and
consumption of cultural products. Such activities include visits to theatres and museums,
virtual visits to cultural heritage sites, reading books, watching movies, listening to the radio,
etc.

Overviews of some fields of culture may not cover all these three aspects. For example,
participation in public library activities is only possible through social participation and
volunteering; therefore, only the latter is covered in the overview of the field of public libraries.

Statistically significant differences between socio-demographic groups and regions of
Lithuania are highlighted in the tables and charts throughout the report. In the tables,
differences are calculated by comparing each group with the national average, expressed
either as the overall percentage or the mean value for all respondents. In charts presenting
results from the 2014, 2017, 2020, 2023 and 2026 survey waves, only statistically significant
changes in the 2026 results compared with the 2023 survey are indicated. The narrative
discusses only those demographic and regional differences that are statistically significant.

A — statistically significantly higher than the value for all respondents (overall %) or the value for
2023.

V¥ — statistically significantly lower than the value for all respondents (overall %) or the 2023 value

If there is no marking in the table or chart, the value is not statistically significantly different from the
overall Lithuanian or 2023 result.
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Interest in participating in performing arts activities among non-participants, by
sociodemographic characteristics

%o calculated in rows _ Tends to [1::2 '::t op:::on

Total (%) 2849 18% 65% 18%
Male 1377 12% Vv 72% A 16%

Gender
Female 1472 23% A 58% V¥ 19%

12% of men who are not involved in the performing arts express a wish to be involved in such
activities. This is statistically significantly lower than the average in Lithuania (18%). In
contrast, women (23%) are statistically significantly more likely to engage in such activities.
The number of men and women who say they do not have an opinion on this issue is not
statistically significantly different from the Lithuanian average.

When interpreting statistically significant differences, it is recommended to consider the
findings as a whole and assess their substantive relevance. While a difference of only a few
percentage points may be statistically significant, an isolated finding that is not supported by
other socio-demographic patterns may have limited value when interpreting broader societal
trends.

In the chapter summaries, results from different survey waves are presented in parentheses
from the year in which a particular indicator was first measured through to 2026. Where five
values are shown, they represent results from all survey waves between 2014 and 2026 (e.g.
13% — 14% — 14% — 14% — 15%). Where only two values are presented, the indicator
was introduced in 2023, and the figures show the change between 2023 and 2026 (e.g. 14%
— 18%).

Percentages are rounded to whole numbers. As a result, the sum of percentages across
categories or response options may differ from 100% by one or two percentage points (e.g.
99% or 101%).

Unless otherwise stated, references to 2026 throughout the report relate to the survey
fieldwork period, consistent with previous survey waves. However, the results generally reflect
respondents' cultural participation, creative activities and use of cultural services over the
preceding 12 months—typically from January 2025 to January 2026. Respondents were asked
to answer all questions with reference to this period.
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COMPARISON OF DIFFERENT FIELDS OF CULTURE:

SUMMARY (1/2)
—o— 5190 A engaged in 309%0 A participatedin  61% A in2026
E—® creative and/or cultural cultural activities socially or consumed at least 4 cultural
-0 activities. voluntarily. products or cultural services

Indicators %

live* *,

I

7250 A of the population
are satisfied with the

Highest indicator
6390 @ - public libraries

Lowest indicator

3490V - archives

accessibility of culture. ** 61%0®-films 349/0 @ - archives
accessibility accessibility online
Accessibility
assessment
71%0 A of the population Highest indicator Lowest indicator
are satisfied with the quality 6590 A - museums 38% 0@ - archives
of culture** quality 35909 — archives
_ 6490 A - films quality quality online
Quality
assessment
- 99.5% of the population consumed at least one cultural product or service.
- Almost all residents (94%) watched films, while 92% read books or newspapers and
magazines. During the past year, 87% attended live or virtual performing arts events,
Consumption and 83% visited museums or cultural heritage sites, either in person or online. More than
of cultural half (58%) attended architecture, visual arts or crafts events, or watched or listened to
areas related content. Library services were used by 36% of the population.

Notations (compared to 2020): V¥ decreased A increased remained similar; no marking — a trend not
assessed (new question or indicator)
* Visiting events, exhibitions, museums, cultural heritage sites, and reading books (not including reading

periodicals).

** Weighted accessibility index across all cultural domains.
*** Weighted quality index across all cultural domains.

10
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COMPARISON OF DIFFERENT FIELDS OF CULTURE:
SUMMARY (2/2)

72% of the population rating at least four cultural services positively (68% in 2023). Since

2023, the indicator has been split into accessibility of in-person cultural services and digital

cultural content. In-person accessibility remained stable (59% vs. 57% in 2023).

Accessibility ratings changed little across most cultural domains, with only archives

Trends declining and performing arts improving significantly. Public libraries (63%) and films
(61%) received the highest accessibility ratings, while archives ranked lowest (34%).

Satisfaction with the accessibility of digital content increased to 48% (45% in 2023).

- According to the accessibility indicator used in previous survey waves, overall cultural

accessibility has remained broadly stable in recent years (70% — 62% — 68% — 66% —

‘ N - Compared with 2023, the overall accessibility index for cultural services increased, with

64%).

- Compared with 2023, the overall quality index for cultural services increased from 68% to
71%. Satisfaction with the quality of in-person services remained stable (62% — 63%),

while satisfaction with digital content increased from 43% to 49%.

- Quality ratings improved for museums and films, declined for cultural heritage sites, and

remained stable across all other cultural domains.

- According to the quality indicator used in previous survey waves, the long-term downward
trend has levelled off, with the overall indicator remaining stable compared with 2023 (76%

— 72% — 70% — 62% — 61%).

- Participation in creative and cultural activities has continued to increase since 2014 (37%
— 41% — 45% — 47% — 51%), driven mainly by higher participation in performing arts

and library-related activities.

- Social participation and volunteering in cultural activities also increased substantially in

2026 (10% — 10% — 21% — 26% — 30%).

- Overall cultural participation remains virtually universal (99% — 100%). Participation in at
least four cultural activities or the use of at least four cultural products or services has

continued to grow steadily (43% — 44% — 50% — 56% — 61%).

- Use of cultural services remained largely unchanged in 2026, with stable levels of reading,
listening to radio content, attending performing arts events, visiting museums and cultural
heritage sites, attending visual arts, architecture, crafts and design exhibitions, and using

library and archive services.

- With few exceptions, perceptions of the accessibility and quality of cultural services are
more positive among younger people, those with higher education, office workers,
students, people working in the cultural sector, and higher-income residents. Women also
rate the quality of cultural services—both overall and in-person—more positively than men.

- Satisfaction with the accessibility of cultural services is significantly higher in the cities of

Spotlight v. . . .
potig and TelSiai counties, as well as in small towns and rural areas.

Vilnius, Kaunas and Klaipéda, and lower in Kaunas County (excluding Kaunas City), Siauliai

- Satisfaction with the quality of cultural services is highest in Alytus and Tauragé (both cities
and counties), and lowest in the cities of Siauliai and Panevézys, and in Kaunas County

(excluding Kaunas City).

11
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ENGAGEMENT IN CULTURAL/CREATIVE ACTIVITIES BY
FIELDS 2014—2026

ENGAGED IN CREATIVE AND/OR 4§Z/%
CULTURAL ACTIVITIES 41%
37%
' 19% A
14%
Performing Arts 14%
14%
13%
32%
IR, - 2026
Architecture, Visual Arts and Crafts 2%%2{0 =023
21% 2020
[0)
—_— 2017
Cultural Heritage 6% 25% 2014
13%
. 8%
8%
Books and Press 10%
6%
7%
12% A
0,
Libraries* 790/0/0 The most common forms
%z;o of creative and cultural
° engagement are in visual
6%
5% arts, crafts and
Film and Audiovisual Arts 3090% architecture, cultural
3% heritage, and the
"}5;’;0 performing arts.
(o]
Internet 6%
4%
3%

* Participation in library activities is classified solely as social participation; therefore, only the social participation
indicator is presented here.

In 2026, half (51%) of Lithuania's
population aged 15 and over engaged in

their leisure time, in at least one activity
related to the performing arts (e.g. theatre,

creative or cultural activities. This indicator
includes respondents who participated,
either professionally, as amateurs or in

choir, music groups, playing a musical
instrument or dance), visual arts (e.g.
painting, artistic photography, sculpture,

12
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ceramics, jewellery or textiles), cultural
heritage (e.g. collecting or exploring
cultural heritage), literature (e.g. creative
writing, publishing or online publication),
film and audiovisual arts (e.g. filming or
appearing in videos), or digital creativity
(e.g. creating games, websites or
podcasts).

Compared with 2023, participation in
creative and cultural activities increased
significantly. The growth was driven by
higher participation in performing arts and

library-related social and
activities, while participation
cultural domains  remained
unchanged.

voluntary
in other
largely

Overall, participation in creative and
cultural activities is highest among women,
young people (aged 15-29), residents with
higher education, unmarried individuals,
office workers, students, people working in
the cultural sector, middle- to high-income
groups, and residents of Vilnius City and
Siauliai County (including Siauliai City).

13
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1 table. Participation in creative and/or cultural activities by cultural field and sociodemographic
characteristics

Archi- Films
All
tecture, and
. cultural ) ]
% in rows " visual audio- | Internet
activi- .
ties arts and visual
crafts arts
Total (%) | 3212 51% 19% 32% 19% 8% 6% 5%
Gend Male 1498 45% Vv 17% 20% Vv 22% A 8% 7% 6% A
ender
Female 1712 57% A 20% 42% A 17% Vv 8% 6% 3% Vv
15-19 years 185 81% A 59% A 58% A 25% 23% A 24% A 11% A
20-29 years 374 57% A 26% A 41% A 13% Vv 12% A 12% A 9% A
30-39 years 551 52% 16% 31% 18% 9% 6% 8% A
Age group 40-49 years 524 46% V 16% 29% 18% 6% 6% 4%
50-59 years 489 46% V 15% Vv 30% 20% 4% Vv 5% 3%
60-69 years 544 50% 14% Vv 28% 21% 5% Vv 2% Vv 2% Vv
over 70 years 545 46% V 14% v 26% V 22% 6% 3% Vv 1% Vv
Pri |
rimary or fower 225 | 63% A | 2% A | 44% A | 21% | 16% A | 17% A | 10% A
secondary
Education Secondary 729 | 2% Vv | 16% 27% V| 14% ¥ 7% 6% 5%
Advanced vocational 747 42% Vv 13% Vv 24% Vv 16% Vv 5% Vv 3% V 3% V
Higher 1511 58% A 20% 36% A 24% A 9% 7% 5%
Ethnicity Lithuanian 2969 51% 19% 32% 20% 8% 6% 5%
ici
Other ethnicity 243 46% 19% 28% 17% 7% 9% 6%
Empl hite-
mployers, white 1432 | 55% A | 20% | 36% A | 21% 9% 8% 6% A
collar employees
Manual workers 511 36% V¥ 9% V 20% Vv 14% Vv 4% Vv 3% V 3% V
Occupation Retired or disabled 700 46% V 13% Vv 26% VvV 22% 6% V 2% V 1% Vv
| k
Unemployed, see 343 | 4% | 14%V | 34% | 15%V | 10% 6% 4%
employment
Students 226 77% A 55% A 54% A 21% 19% A 20% A 11% A

Related to the cultural
Relationship with | sector

cultural sector Not related to the
cultural sector
Married / living with a

408 79% A | 39% A 53% A 36% A | 22% A 19% A 11% A

2804 | 47% V¥V | 16% V 29% VvV 17% Vv 6% Vv 5% Vv 4% V

partner 1979 49% Vv 16% V 29% Vv 20% 7% V 5% V¥ 4%
Marital status | Single 604 | 64% A | 33% A | 43% A 19% | 14% A | 13% A | 9% A
Divorced 355 | 46% | 13% ¥ 30% 17% 7% 6% 3%
Widowed 274 | 47% 15% 31% 18% 5% 4% 1% Vv
One 692 | 49% | 16% ¥ 33% 17% 7% 5% 3% ¥
Househod sie | T 1308 | 50% 17% 30% 21% 7% 5% 4%
Three 662 | 53% 21% 34% 20% 10% 8% 7%
Four or more 550 52% 24% A 34% 19% 10% 9% A 7% A
Children under 15 | No 2419 50% 18% 31% 19% 7% 6% 4%
y.0. Yes 793 53% 20% 34% 20% 10% A 9% A 7% A
Low (up to EUR 600) 380 | 46% VY | 16% 29% 17% 9% 6% 6%
(Lig"l"f; 31(.)3<)j|e (EUR 1007 | 47% Y | 16% Y | 8%V | 19% | 6%V | 4%V | 3%V
Income per —
household Upper middle (EUR 620 | 52% 17% 33% | 3% A | 8% 8% 3% V¥
. 1,001-1,400)
':'ggogabm’e EUR 550 | 56% A | 21% 35% 20% | 11% A 8% 8% A
Prefer not to say 655 56% A 24% A 36% A 17% 8% 8% 6%

14
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2 table. Participation in creative and/or cultural activities by cultural field and region

PARTICIPATION IN CULTURE AND SATISFACTION WITH CULTURAL SERVICES IN LITHUANIA

Bendras (%) | 3212 51% 19% 32% 19% 8% 6% 5%
Vilnius city 671 53% 22% A 32% 18% 10% A 9% A 7% A
Other major cities
(vKaunas, KIaipé(\:IIa, 736 55% A 20% 33% 21% 10% 7% 5%
Settle- Siauliai, Panevezys)
ment size ?:g?or(fgvivnn;abitants) 892 | 53% 20% 35% 22% 7% 6% 4%
Small towns and
villages (<3,000 913 45% Vv 15% Vv 29% Vv 17% Vv 6% V 4% v 4%
inhabitants)
Vilnius city 671 53% 22% A 32% 18% 10% A 9% A 7% A
Kaunas city 330 54% 18% 34% 19% 9% 6% 4%
Top 6 Klaipéda city 181 60% A 24% 36% 22% 10% 9% 5%
cities | Siauliai city 126 54% 23% 32% 25% 11% 10% IT/ ’
Panevézys city 99 47% 12% 26% 23% 12% 6% 2%
Alytus city 73 34% Vv 15% 25% 10% Vv 3% 1% 0%
Counties | Vilnius county 293 43% Vv 17% 28% 17% 6% 3% V 2% Vv
of top 6 Kaunas county 314 48% 13% Vv 31% 19% 6% 5% 4%
cities Klaipéda county 193 51% 19% 33% 24% 7% 5% 6%
(excl. Siauliai county 166 64% A 18% 46% A 28% A 12% 8% 4%
county Panevézys county 133 46% 20% 27% 14% 4% 4% 3%
centres) | Alytus county 98 41% Vv 11% 28% 13% 7% 1% Vv 1%
Vilnius county 964 50% 21% 30% 17% 9% 7% 5%
Kaunas county 644 51% 16% Vv 33% 19% 7% 6% 4%
Klaipéda county 374 55% 21% 34% 23% 9% 7% 5%
Counties | Siauliai county 292 60% A 20% 40% A 27% A 12% A 9% 7%
(incl. Panevézys county 232 47% 16% 27% 18% 7% 5% 3%
county Alytus county 171 38% V¥ 13% Vv 26% 12% Vv 5% 1% Vv 1% Vv
centres) Marijampolé county 152 48% 18% 31% 18% 5% 5% 5%
TelSiai county 150 58% 17% 37% 23% 6% 11% 8%
Utena county 135 49% 23% 30% 21% 4% 4% 1%
Tauragé county 98 52% 22% 33% 17% 4% 4% 8%
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1 picture. Share of the population engaged in creative and/or cultural activities, by
county (%)

R5. Share of the population engaged in creative and/or cultural activities, by

county (%)
Share of the population
65%
58% . Siauliai County : " panevedys County
60% & % 47%
TelSiai |
C'JH"tY e 5 250,

Utenos County
49%

|_Taurage County ~ -
{ —

51%
Kaunas Vilnius County
County 50%

48%
Marijampolé

County ’R‘;—-:—‘FH

Lithuania 51%

Powered by Bing
E GeoMames, Microsoft, TomTom

Across the counties, participation in
creative and cultural activities is
significantly higher among residents of
Siauliai County (both including and
excluding Siauliai City), while it is
significantly lower in Alytus County (both
including and excluding Alytus City). Lower
participation is also observed among
residents of Vilnius County outside Vilnius
City.
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INCOME FROM CREATIVE LEISURE ACTIVITIES 2026

RECEIVED INCOME FROM CREATIVE
LEISURE ACTIVITIES:

Performing Arts

Architecture, Visual Arts and Crafts

Literary Works and Articles

Videos, Including Music Videos

Computer or Mobile Games, Applications,
and Other Digital Products or Services

7%

3%

2%

2%

2%

3%

7% of Lithuania's population received
income from creative activities pursued in
their leisure time. Most earned income from
a single activity rather than multiple ones.
Within each cultural domain, only 2-3% of
the population reported earning such
income; given these very small
proportions, comparisons across individual
domains are of limited analytical value.

Income from creative leisure activities was
more common among men, respondents

aged 15-39, those with lower levels of
education, office workers, students,
unmarried individuals, people living in
three-person households, those with
children, people working in the cultural
sector, and higher-income residents.

Regionally, income from creative leisure
activities was reported more frequently by
residents of Vilnius City and Siauliai County
(excluding Siauliai City), and less frequently
by residents of small towns and rural areas.
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INTEREST IN CREATIVE AND/OR CULTURAL ACTIVITIES
AMONG NON-PARTICIPANTS, BY CULTURAL DOMAIN,

2014—2026

CURRENTLY NOT ENGAGED, BUT INTERESTED

IN ENGAGING IN CREATIVE AND/OR

CULTURAL ACTIVITIES

Performing Arts

Architecture, Visual Arts and Crafts

Cultural Heritage

Books and Press

Libraries*

Film and Audiovisual Arts

Internet

34%
30%
34%
34%
18%
14%
15%
17%
_—
(0]
8%110/ m 2026
(o} ]
L% 2023
2% 2020
S0 2017
6;/00/0 2014
6%
5%
4%
7%
5%
-
6%
8%
6%
8%
10%
11%
9% In the long term, the share
(o)
62‘:}/ of residents interested in
8% engaging in creative or
[0) . aps
1101530 cultural activities has
8% remained stable.

* Public library activities are treated solely as a form of social participation.

Therefore, the figures show the share of respondents interested in participating in

such activities.

3 in 10 residents who are not currently
engaged in creative or cultural activities
would be interested in doing so in at least
one cultural domain. Compared with 2023,
this share remained unchanged. The
greatest interest is in the performing arts,

architecture, visual arts and crafts, and film
and audiovisual arts. Interest in
architecture and visual arts, as well as
library activities, increased compared with
2023.
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Overall, as well as across individual cultural
domains, interest in engaging in creative or
cultural activities is higher among women,
younger people (aged 15-39), students
and those with higher education,
unmarried individuals, residents of
households with three or more members,

office workers, middle- and high-income
groups, and people with children.

Regionally, residents of the major cities,
excluding Vilnius, show the greatest overall
interest in engaging in creative or cultural
activities.
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SOCIAL PARTICIPATION AND VOLUNTEERING IN
CULTURAL ACTIVITIES, 2014-2026

30% A
VOLUNTEERED OR PARTICIPATED SOCIALLY IN
CULTURAL ACTIVITIES
Performing Arts
m 2026
m 2023
Architecture, Visual Arts and Crafts
2020
2017
_ 2014
Cultural Heritage
Books and Press )
3% Volunteering and

other forms of social

12% A .. . .
9% participation in

Libraries g 7% cultural activities
2% continued to
-0/10% A increase in 2026.
(0]
Film and Audiovisual Arts 5%
2%
3%
In 2026, the share of residents who architecture, visual arts and crafts,
volunteered or otherwise participated libraries, and film and audiovisual arts.

socially in cultural activities increased once
again, from 26% to 30%. Social
participation includes organising cultural
activities, providing support services,
leading workshops or guided tours, taking
part in volunteer work, and participating in
cultural associations, clubs and community
initiatives.

Women, young people aged 15-19, people
working in the cultural sector, respondents
with higher education, office workers,
students, unmarried individuals, and
residents of households with three or more
members are more likely to participate
socially in cultural activities.

Regional differences are relatively limited.
Overall social participation is highest in
Siauliai and  Marijampolé  counties
(including the cities), reaching 41% and

Social  participation also increased
significantly —across several cultural
domains, including the performing arts,
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39%, respectively, compared with the
national average of 30%. Residents of
Siauliai County (including Siauliai City) are
also more likely to volunteer or participate
socially across all cultural domains.

39%, respectively, compared with the
national average of 30%. Residents of
Siauliai County (including Siauliai City) are
also more likely to volunteer or participate
socially across all cultural domains.
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PARTICIPATION IN CULTURE AND SATISFACTION WITH CULTURAL SERVICES IN LITHUANIA

3 table. Social participation and volunteering in cultural activities by cultural field and

sociodemographic characteristics

Archi-

[oT]{{TH

tecture, Films and
. cultural ) ral .
%o in rows " visual . audio-
activi- heri- .
) arts and visual arts
ties tage
crafts
Total (%) | 3212 30% 15% 12% 12% 11% 10%
Gender Male 1498 | 24% Vv 12% Vv 9% Vv 11% 9% Vv 10%
Female 1712 | 36% A 17% A 14% A 13% 14% A 9%
15-19 years 185 67% A 46% A 25% A 21% A 22% A 28% A
20-29 years 374 34% 18% 12% 13% 11% 14% A
30-39 years 551 30% 14% 12% 12% 13% 10%
Age group | 40—49 years 524 | 27% 14% 10% 11% 10% 8%
50-59 years 489 28% 14% 13% 12% 11% 8%
60-69 years 544 27% 11% Vv 10% 12% 10% 6% Vv
over 70 years 545 | 25% Vv 9% V 9% V 10% 11% 7% V
Primary or lower 225 | 49% A | 36% A | 19% A | 17% | 16% A | 21% A
secondary
Education Secondary 729 23% V¥ 11% Vv 9% Vv 9% Vv 8% Vv 9%
Advanced vocational 747 23% V¥ 11% Vv 9% Vv 9% Vv 9% Vv 7% V¥V
Higher 1511 35% A 15% 13% 14% A 14% A 9%
Ethnicity Lithuanian 2969 31% 15% 12% 12% 11% 10%
Other ethnicity 243 23% Vv 15% 12% 9% 12% 10%
Employers, white 11127 | 34% & | 17% A | 14% A | 14% A | 13% A 11%
collar employees
Manual workers 511 17% Vv 6% Vv 6% V 5% Vv 5% V 4% Vv
Occupation Retired or disabled 700 | 25% V¥V 9% Vv 9% Vv 10% 11% 7% Vv
Unemployed, seek | 242 | 269 | 13% 11% 2% | 12% 8%
employment
Students 226 62% A 41% A 21% A 19% A 16% 25% A
Relationship | "oated to the 408 | 62% A | 33% A | 30% A | 29% A | 28% A | 24% A
) cultural sector
with cultural Not related to the
sector 2804 | 26% V 12% Vv 9% V 10% Vv 9% Vv 7% VvV
cultural sector
Married /living with /5250 | 2706w | 12% ¥ | 11% 12% 11% 9%
a partner
Marital status | Single 604 | 42% A | 26% A | 16% A 14% 14% 16% A
Divorced 355 28% 11% Vv 13% 12% 10% 7%
Widowed 274 31% 12% 11% 12% 13% 8%
One 692 28% 10% VvV 11% 11% 11% 6% V
Household size Two 1308 | 28% V¥ 14% 10% Vv 11% 11% 8%
Three 662 35% A 18% A 13% 13% 13% 12% A
Four or more 550 35% A 19% A 15% A 14% 13% 13% A
Children under | No 2419 30% 14% 11% 11% 11% 8%
15y.o0. Yes 793 33% 17% A 15% A 14% 14% A 13% A
Low (up to EUR 600) 380 28% 14% 11% 11% 12% 10%
Lower middle (EUR | 1997 | 26% v | 12% ¥ | 11% 1% | 10% 7% v
Income per 601-1,000)
household | UPPer middle (EUR 620 | 32% 15% 11% 13% 12% 10%
1,001-1,400)
member I igh (above EUR
1 200) 550 34% 17% 13% 15% A 15% A 12%
Prefer not to say 655 34% 18% A 14% 11% 10% 11%
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4 table. Social participation and volunteering in cultural activities by cultural field and region

n
i

Total (%) | 3212 | 30% | 15% 12% 12% | 11% | 10%

Vilnius city 671 30% 15% 12% 12% 11% 11%
Other major cities
(Kaunas, Klaipéda, 736 30% 13% 9% Vv 10% 10% 10%
Settle- Siauliai, Panevézys)
ment size ﬁﬂh:t;tt:ﬁ;s (>3,000 892 | 33% 16% 13% 13% 13% 10%
(S:; '(') (t)g"‘i’:;aab?t‘l :t'g;"ges 913 | 29% 14% 13% 13% 12% 8%
Vilnius city 671 30% 15% 12% 12% 11% 11%
Kaunas city 330 27% 10% Vv 8% 8% V 8% Vv 7%
Top 6 Klaipéda city 181 31% 13% 9% 10% 10% 12%
cities Siauliai city 126 36% 21% 13% 16% 15% 14%
Panevézys city 99 28% 9% 9% 10% 8% 7%
Alytus city 73 18% Vv 10% 7% 8% 7% 5%
Counties | Vilnius county 293 27% 15% 10% 11% 11% 9%
of top 6 Kaunas county 314 24% Vv 9% V 10% 10% 10% 7%
cities Klaipéda county 193 30% 15% 16% 13% 12% 7%
(excl. Siauliai county 166 | 45% A | 28% A | 25% A 25% A | 24% A | 19% A
county | Panevé?ys county 133 34% 18% 14% 15% 16% 10%
centres) | Alytus county 98 23% 11% 8% 5% V¥ 6% 4%
Vilnius county 964 29% 15% 12% 12% 11% 10%
Kaunas county 644 | 26% VY | 10% Vv 9% Vv 9% V 9% VvV 7% V
Klaipéda county 374 30% 14% 12% 12% 11% 10%
Counties Siauliai county 292 41% A | 25% A 20% A 21% A 20% A 17% A
(incl. Panevézys county 232 31% 14% 12% 13% 13% 9%
county | Alytus county 1771 | 21% v 11% 8% 6%V | 6%V 5% V¥
centres) | Marijampolé county 152 | 39% A 17% 17% 11% 16% 9%
TelSiai county 150 35% 17% 13% 16% 14% 12%
Utena county 135 32% 13% 9% 10% 7% 6%
Taurageé county 98 33% 18% 9% 13% 13% 10%
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2 picture. Share of the population engaged in philanthropy, charitable giving,
volunteering, and/or community activities, by county (%)

R7. Share of the population engaged in philanthropy, charitable giving,
volunteering, and/or community activities, by county (%)

Share of the population

40%
: Siauliai County o3
22% 06 4 Pane:;f;s County
hn (1] o
TelSiai 0%
' Utena County
21%
26% S
\_Tauragé County l"""k-—-ll.
2% -
Marijampole T A
County —ﬂ..‘.-.rfuﬂ_,
{'_,r’r 1""‘0«*’?
B Alytus County ().(
12% ¥
Lithuania 21% _
Powered by Bing
B GeoMames, Microsoft, TomTom
Compared with the national average, City), and significantly lower in Kaunas
participation in voluntary cultural activities and Alytus counties (both including and
is significantly higher in Siauliai County excluding their county centres)

(both including and excluding Siauliai
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INTEREST IN SOCIAL PARTICIPATION IN CULTURAL
ACTIVITIES AMONG NON-PARTICIPANTS

THEY ARE NOT CURRENTLY INVOLVED

26%
WILLING TO VOLUNTEER OR PARTICIPATE _ 56%

SOCIALLY IN CULTURAL ACTIVITIES IN WHICH

Performing Arts

24%
29%
28%
-
8%
8%
9%
11%

7%
¥ 202

Architecture, Visual Arts and Crafts

6%
7 2o

Cultural Heritage

Books and Press

6%

Libraries

10%

Film and Audiovisual Arts

m 2026

8%
12% 2020

11% 2017

7%
7%
8%

5% A
4%
5%
7%
7%

8%
6%
8%

7%
8%
5%

* Residents who do not participate in online activities (i.e. do not use social media) are excluded from this indicator.

One in four residents reported being
interested in volunteering or participating
socially in at least one cultural domain in
which they are not currently involved. This
proportion remained unchanged compared
with 2023.

Interest in social participation is broadly
similar across cultural domains, ranging
from 5% in books and press to 13% in film
and audiovisual arts. Compared with 2023,
interest increased significantly only in

books and press, libraries, and film and
audiovisual arts, while remaining stable in
all other domains.

Interest in social participation in cultural
activities is highest among people aged 15—
39, respondents with either primary or
higher education, students, office workers,
people working in the cultural sector,
higher-income residents, people with
children, those living in households of three
or more people, and unmarried individuals.
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Regionally, such interest is relatively more
common among residents of Klaipéda City,
Vilnius County (excluding Vilnius City), and

Marijampolé County (including Marijampolé

City).

USE OF CULTURAL PRODUCTS AND SERVICES BY CULTURAL

DOMAIN, 2014—2026.

m 2026
m 2023
2020
2017
2014

Use of performing arts
increased in 2026, while
use of film and video
declined.

USED CULTURAL PRODUCTS gg‘;//o
AND/OR CULTURAL SERVICES* 100%
100%
_ 85%
Performing Arts 85%
85%
90%
57%
Architecture, Visual Arts and Crafts 52%
50%
48%
80%
Cultural Heritage 79%
71%
73%
93%
Books and Periodicals 94%
96%
97%
_ _ 35%
Libraries 39%
35%
38%
97%
Film and Video 96%
91%
89%

* Including virtual participation, such as watching or listening to cultural

content and visiting museums online.

Almost all residents of Lithuania (99.5%)
used cultural products or services from at
least one cultural domain. Of the 3,212
respondents surveyed, only 16 reported
not using any cultural products or services.
The most widely used were films and

audiovisual content, books and periodicals,
and the performing arts. Compared with
2023, engagement with the performing
arts increased, while use of film and video

declined.
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Women, people with higher education,
those working in the cultural sector, and
higher-income residents are more likely to
use cultural products and services across a
wide range of cultural domains.

Regionally, residents of Vilnius City, Siauliai
County (excluding Siauliai City), and

Marijampolé County (including Marijampolé
City) engage with the broadest range of
cultural products and services. The lowest
levels of use are observed among residents
of small towns and rural areas, as well as
those living in Kaunas County (excluding
Kaunas City).

27



KO

G PARTICIPATION IN CULTURE AND SATISFACTION WITH CULTURAL SERVICES IN LITHUANIA

5 table. Consumption of cultural products and use of cultural services by cultural field and

sociodemographic characteristics

Architect

Cultu-

Films

ure, and
%o in rows visual I‘E-ll Libraries | audio-
arts and LETLZR visual
crafts ge arts
Total (%) | 3212 | 87% 58% 80% | 92% | 36% 95%
conger | Male 1498 | 83% V¥ | 55% ¥ 81% | 88% Y | 27% V¥ | 95%
Female 1712 | 90% A | 61% A | 83% A | 95% A | 44% A | 94%
15-19 years 185 | 93% A 62% 77%V | 84% V | 65% A | 97%
20-29 years 374 88% 49% VY | 72%V | 8%V | 38% 96%
30-39 years 551 88% 55% 71% Vv | 91% 33% 95%
Age group 40-49 years 524 88% 54% Vv 76% Vv 91% 32% 93%
50-59 years 489 85% 58% 88% A | 92% 35% 94%
60-69 years 544 88% 66% A | 82% A | 94% A | 33% 94%
over 70 years 545 82% V 63% A 61% V 95% A 36% 94%
:;2:22;:’; lower 225 | 80% VY | 53% | 85% A | 84% VY | 50% A | 92%
Education | Secondary 729 | 81%V | 48%V | 71%V 8%V | 28%V  95%
Advanced vocational 747 85% V 52% Vv 78% 90% 26% V¥ 94%
Higher 1511 91% A 67% A 73% V¥ 96% A 43% A 95%
iy Lithuanian 2969 | 87% A 59% 88% A | 92% 37% 95%
Other ethnicity 243 | 81% ¥ 53% 94% A | 87% V¥ | 2%V | 90% ¥
Employers, white- 1432 | 0% A | 60% | 78% ¥ | 94% A | 36% 94%
collar employees
Manual workers 511 | 8%V | 49% V | 82% A | 84%V | 23%V  95%
Occupation | Retired or disabled 700 83% Vv 63% A 81% 95% A 37% 94%
g;‘:)’l‘;i’lﬁ’;i‘: seek 343 | 8%V | 51%V | 76%V | 89% 35% 94%
Students 226 | 92% A 63% 74% V | 87% ¥ | 66% A | 97%
Relationship SR:c'at‘::'d tothecultural | spg | 93% A | 78% A | 77% | 96% A | 57% A | 96%
with cultural Not related to the
sector 2804 | 86% V¥ | 55% V¥ 81% 91% | 33% V¥ | 94%
cultural sector
;":;:Z‘: [ivingwitha 1 1029 | 88% a 58% 82% 92% | 33%V | 95%
Marital Single 604 87% 57% 82% 87% VY | 47% A 95%
Status I hivorced 355 | 85% 61% 80% 93% 34% 94%
Widowed 274 81% VvV 61% 82% 94% 38% 95%
One 692 | 84% V¥ 59% 66% ¥ | 92% 37% 95%
Household Two 1308 87% 60% 81% 93% 34% Vv 94%
size Three 662 88% 59% 85% A | 89% V | 34% 95%
Four or more 550 88% 52% V 86% A 91% 43% A 94%
Children | No 2419 | 86% 59% 78% VY | 92% 35% 95%
under 15 Yes
Vo 793 88% 54% V¥ 81% 90% 39% 95%
Low (up to EUR 600) 380 | 76% VY | 48%V | 83% A | 87%V | 39% | 91% V
Lower middle (EUR
eome ser | SILO0D) ( 1007 | 87% 59% 7%V | 92% 34% 95%
household | UPPer middle (EUR 620 | 88% 63% A | 72%V | 93% 40% 96%
ember | 1:001-1,400)
:':ggogabo"e EUR 550 | 93% A | 64% A | 71% V¥ | 95% A | 37% 95%
Prefer not to say 655 87% 54% Vv 76% Vv 89% Vv 34% 94%
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6 table. Consumption of cultural

roducts and use of cultural services by region

PARTICIPATION IN CULTURE AND SATISFACTION WITH CULTURAL SERVICES IN LITHUANIA

94%

Total (%) | 3212 87% 58% 80% 92% 36%
Vilnius city 671 91% A 63% A 84% A | 95% A 34% 94%
Other major cities
(Kaunas, Klaipéda, 736 61% 86% A 90% 33% 95%
Settle- | Siauliai, Panevézys) 88%
ment Other towns (>3,000
size inhabitants) ( 892 87% 59% 80% 92% 40% A 92%
Small towns and
villages (<3,000 913 82% V 52% Vv 73% V¥ 90% 36% 93%
inhabitants)
Vilnius city 671 91% 63% A 84% 95% A 34% 94%
Kaunas city 330 88% 59% 87% 88% 28% Vv 96%
Top 6 | Klaipeda city 181 86% 60% 86% 91% 38% 96%
cities Siauliai city 126 89% 67% A 84% 93% 36% 94%
Panevézys city 99 89% 66% 87% 90% 39% 94%
Alytus city 73 93% 42% Vv 75% 90% 34% 95%
Counties Vilnius county 293 80% 47% Vv 71% 89% 32% 92%
of top 6 Kaunas county 314 80% 52% Vv 73% 89% 36% 91%
cities Klaipéda county 193 80% 49% VvV 75% 89% 41% 833)/0
(excl. I gauliai county 166 | 90% A 76% A 86% A | 96% A | 45% A | 92%
CoUNYY I panevézys county 133 83% 43% v 70% | 88% 30% 97%
Centres) | "aivtus county 98 89% 57% 82% | 95% 36% 96%
Vilnius county 964 88% 58% 80% 93% 34% 93%
Kaunas county 644 84% Vv 55% 80% 89% VvV 32% Vv 93%
Klaipéda county 374 83% V 54% 80% 90% 40% 92%
Counties | Siauliai county 292 90% 72% A 85% 95% A 41% 93%
(incl. Panevézys county 232 86% 53% 77% 89% 34% 96%
county Alytus county 171 91% 51% 79% 93% 35% 95%
centres) | Marijampolé county 152 93% A 66% A 81% | 97% A | 45% A 95%
TelSiai county 150 85% 57% 79% 93% 39% 94%
Utena county 135 81% V 57% 78% 89% 49% A 93%
Tauragé county 98 93% 68% A 86% 94% 34% 94%
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OVERALL INDICATORS OF IN-PERSON AND ONLINE

CULTURAL PARTICIPATION

The table below presents the overall indicators for in-person and virtual cultural participation,
as well as the corresponding indicators for each cultural domain. Light orange markers
represent in-person participation, while light grey markers represent digital (virtual) use of

cultural products and services.

7 table. In-person and virtual cultural partici
Residents (aged 15+), during the past 12
months..., %.5

Share of residents who used at least 4 cultural
products and/or cultural services in person

during the past 12 months, %
1. attended performing arts events or
watched/listened to performing arts content

pation by cultural domain

2017

2020

1.1 attended performing arts events in Lithuania 57.5 61.4 63.7 70.2 75.7
1.2 watched a live broadcast of an event outside the

home (e.g. outdoors, in a cinema, public library or 32.7 31.2 36.6 32.9 41.5
another venue)

1.3 watched or listened to recordings of performances 79.3 20.0 69.1 65.0 67.7

or events

2.1 visited exhibitions of paintings, graphic art,

photography, sculpture or crafts in Lithuania 28.2 250 27:4 25.0 e
2_.2 V|5|t_ed craft exhibitions (professional or amateur) in . . 25 7 253 343
Lithuania !
2.3 engaged with architecture (by visiting architectural

sites), attended architecture exhibitions or guided tours - - 20.3 24,4 23,1
in Lithuania

2.4 visited design exhibitions in Lithuania - - 8.9 8.6 11.7
2.5 visited virtual exhibitions of p_alnt_lngs, graphlc art, 12.2 13.7 12.2 115 12.5
photography, sculpture or crafts in Lithuania or abroad

2.6 watched or listened to Lithuanian programmes on

visual arts, architecture, design or crafts (on TV, radio 37.7 39.7 33.2 32.4 31.3

or online)
3. visited museums or cultural heritage sites, or

watched/listened to related content

3.1 visited museums in Lithuania or abroad 37.8 31.5 36.6 59.5 65.1
3.2 visited cultural heritage sites, historic places or
buildings, or travelled along cultural routes in Lithuania 50.0 53.0 60.4 60.8 60.4

or abroad

5 Since 2014, overall use of cultural products and services (combining in-person, virtual and total participation) has
remained consistently high at around 99%. As these indicators have shown virtually no change, they have not
been monitored or reported since 2023. The indicator measuring virtual participation in at least four cultural

products or services is also no longer reported, as nearly all residents watch films on television or online.

30



KO

G PARTICIPATION IN CULTURE AND SATISFACTION WITH CULTURAL SERVICES IN LITHUANIA

Residents (aged 15+), during the past 12

2014

2017

2020

2023

months..., %.5
3.3 visited museum exhibitions, cultural heritage sites,

historic or archaeological sites, or landmark buildings in - - 21.2 15.7 15.5
Lithuania virtually

3.4 watched or listened to Lithuanian or international

programmes about museums, cultural heritage sites, 41.4 413 426 452 41.8

historic or archaeological sites, landmark buildings or
places
4, visited or contacted an archive, either in

person or online, in Lithuania or abroad

4.1 visited archives in Lithuania in person 3.7 1.6 4.9 4.0 5.0
4.2 visited Lithuanian archives online 3.3 2.8 6.9 6.3 8.4
4.3 visited or contacted an archive abroad, or browsed 29 ) 3.7 20 3.0

foreign archive websites
5. read books and periodicals

5.1 read books in print or digital format 63.1 66.3 69.4 69.6 70.7
5.2 read periodicals (magazines or newspapers) in

ntor d'i’gital forma(t 2 papers) 882 | 867 | 803 85.5 83.7

6. used library services 383 353 392 351 36.2 |
6.1 visited a library in Lithuania in person 36.7 31.2 34.7 314 32.5
6.2 visited a library abroad in person - - - 1.4 -

6.3 visited a library online 13.4 11.9 17.2 13.1 17.3

7. watched films and audiovisual works

7.1 attended a cinema or film festival 35.1 40.8 36.2 37.0 41.8
7.2 watched Lithuanian films on television - - 80.8 79.1 84.6
7.3 watched Lithuanian films online 46.0 49.5 28.7 34.4 -

7.4 watched foreign films on television or online - - 93.4 91.5 90.3

. listened to the radio

80.4

81.3

80.1

88.2

Tags: Visiting / consuming in-person

To enable more detailed analysis, the study
has used the in-person cultural
participation indicator (R3) since 2020:
"Share of residents who used at least four
cultural products and/or cultural services in
person during the past 12 months (%)".
Respondents are included if they
participated in person in at least four of the
eight cultural domains covered by the
survey: (1) performing arts events, (2)
visual arts, architecture and design events,
(3) museum visits, (4) visits to cultural

visiting / consuming online

heritage and archaeological sites, (5) visits
to or contact with physical archives, (6)
reading books (excluding periodicals), (7)
use of public library services, and (8)
cinema attendance.

The indicator has increased steadily since
2014, rising from 43% in 2014 to 44% in
2017, 49% in 2020, 56% in 2023, and 61%
in 2026. Compared with 2020, the increase
observed in 2026 is substantial and
statistically significant.

R |
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Among the six largest cities, the highest
share is recorded in Vilnius (68%). By
county, Siauliai stands out, with 71% in
Siauliai County excluding the city and 67%

including it. Lower levels are observed in
small towns and rural areas (53%), Alytus
City (48%), and Panevézys County
excluding Panevézys City (50%).

3 picture. Share of the population who consumed at least four cultural products
and/or attended cultural services in person during the past 12 months (%)

R3. Share of the population who consumed at least four cultural products
and/or attended cultural services in person during the past 12 months (%)

Siauliai County

67% A

Marijampolé
County
i

Lithuania 61%

Share of the population
70%

/' PaneveZys County
55% f 40%

Utena County
61%

Powered by Bing
8 GaokMames, Microsoft, TomTom

32



KO

G PARTICIPATION IN CULTURE AND SATISFACTION WITH CULTURAL SERVICES IN LITHUANIA

ACCESSIBILITY OF IN-PERSON CULTURAL SERVICES BY
CULTURAL DOMAIN, 2020—-2026

SHARE OF RESIDENTS SATISFIED
WITH THE ACCESSIBILITY OF
CULTURAL SERVICES

SHARE OF RESIDENTS SATISFIED
WITH THE ACCESSIBILITY OF IN-
PERSON CULTURAL SERVICES

Public Libraries

Museums

Performing Arts

Visual Arts, Design, Architecture and
Crafts

Films

Cultural Heritage Sites

Archives

Books and Press

72% A
68%
68%

59%
57%
66%

63%
64%
68%

61%
59%
58%

55% A
52%
56%

47%
47%
53%

61%
59%
72%

53%
55%
61%

m 2026
m 2023
2020

34% Vv
36%
27%

53%
55%
74%

The overall cultural services accessibility
index (R1), covering both in-person
services and digital content, stands at
72%, meaning that this share of residents
are satisfied with the accessibility of at least
four cultural domains. Compared with the
previous survey, the indicator increased
significantly.

Following the significant decline observed
in 2023, the overall in-person cultural

services accessibility index (R1A) stabilised
in 2026, as did accessibility ratings across
most cultural domains. The only exception
was archives, where satisfaction with
accessibility declined from 36% to 34%. As
in 2023, public libraries received the
highest accessibility ratings, while archives
received the lowest.

rated more
with  higher

In-person accessibility is
positively by residents
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education, office workers, students, people
working in the cultural sector, middle- to
high-income groups, residents of three-
person households, and those living in
Vilnius, Kaunas and Klaipéda. Lower ratings
are given by respondents aged 70 and
over, people with secondary education,
pensioners, unemployed residents, low-
income groups, widowed individuals,
people living alone, and residents of small
towns and rural areas. Similar patterns are
observed across individual cultural
domains, although some differences are
domain-specific. For example, respondents
aged 50-59 rate the accessibility of
libraries, performing arts, films, cultural
heritage sites and archives more positively,

while those aged 15-19 give higher ratings
to visual arts, design and architecture
exhibitions and events. Women also rate
the accessibility of libraries and books more
positively than men.

The accessibility of most in-person cultural
services is rated more positively in Vilnius,
Kaunas and Klaipéda. Other cities stand out
only in specific areas—for example,
residents of Alytus give higher ratings to
the accessibility of public libraries and films.
Lower accessibility ratings across many
cultural domains are observed in §iau|iai,
Kaunas (excluding Kaunas City) and TelSiai
counties.
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ACCESSIBILITY OF DIGITAL CULTURAL CONTENT BY

CULTURAL DOMAIN, 2020—-2026

SHARE OF RESIDENTS SATISFIED WITH
THE ACCESSIBILITY OF CULTURAL
SERVICES

SHARE OF RESIDENTS SATISFIED WITH

THE ACCESSIBILITY OF DIGITAL

CULTURAL CONTENT

Public Libraries

Museums

Performing Arts

Visual Arts, Design and Architecture

Films

Cultural Heritage Sites

Archives

Books and Press

72% A
68%
68%

48% A
45%

49% A
45%

47% A
44%

48% A m 2026
o)
45% 2023
2020
42%
42%

56% A
51%

42%
43%

34%
35%

46%
44%

Accessibility of digital cultural content
has been measured since 2023
(indicator R1B). Compared with in-
person services, digital accessibility is
rated less favourably across all cultural
domains. Overall satisfaction with the
accessibility of in-person  cultural
services stands at 59%, compared with
48% for digital cultural content. Among

the individual domains, films receive the
highest digital accessibility rating
(56%), while archives receive the lowest
(34%).

Digital accessibility is rated more
positively by younger respondents
(aged 15-19) and those aged 50-59,
office workers, students, unmarried
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individuals, people working in the
cultural sector, and middle- to high-
income residents.

Digital accessibility is rated less
favourably across many cultural
domains in Panevézys City and
Marijampolé County (including
Marijampolé City), despite the fact that
digital access should not be constrained
by geography. At the same time, some
regional strengths emerge: residents of

Marijampolé County rate the digital
accessibility of libraries and performing
arts more positively, those in Kaunas
City give higher ratings to visual arts,
design and architecture, residents of
Alytus City rate films more positively,
those in Siauliai County (including
Siauliai City) rate performing arts more
favourably, while residents of Alytus
County (including Alytus City) give
higher ratings to the digital accessibility
of public libraries and films.
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QUALITY OF IN-PERSON CULTURAL SERVICES BY

CULTURAL DOMAIN, 2020—-2026

SHARE OF RESIDENTS SATISFIED WITH
THE QUALITY OF CULTURAL SERVICES

SHARE OF RESIDENTS SATISFIED WITH
THE QUALITY OF IN-PERSON CULTURAL
SERVICES

Public Libraries

Museums
m 2026

m 2023

2020 Performing Arts

Visual Arts, Design and Architecture

Films

Cultural Heritage Sites

Archives

Books and Press

71% A
68%
67%

63%
62%
66%

62%
61%
63%

65% A
62%
58%

63%
62%
63%

53%
55%
51%

64% A
61%
64%

55% Vv
58%
60%

38%
39%
25%

56%
55%
71%

In 2026, the overall satisfaction index
for the quality of in-person cultural
services (R2A) increased significantly.
Quality ratings improved for museums
and films, while satisfaction with the
quality of cultural heritage sites
declined.

Museums (65%) and films (64%)
received the highest ratings for in-
person quality, while archives (38%)
and visual arts, design and architecture
(53%) received the lowest.

Satisfaction with the quality of in-person
cultural services is higher among
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women, residents aged 50 and over,
people with higher education, office
workers, students, two-person
households, people working in the
cultural sector, middle- to high-income
groups, and residents of Alytus and
Tauragé counties (including the cities).
The lowest share of residents satisfied
with the quality of at least four cultural
services is found in the cities of Siauliai
and Panevézys (52% each), and in

Kaunas County, including Kaunas City
(58%).

Unlike accessibility, the quality of in-
person cultural services is not rated less
favourably in small towns and rural
areas. While  satisfaction  with
accessibility is highest in the largest
cities and lowest in small towns and
rural areas, satisfaction with quality is
lowest in the major cities, except for
Vilnius.
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QUALITY OF DIGITAL CULTURAL CONTENT BY CULTURAL

DOMAIN, 2023—2026

SHARE OF RESIDENTS SATISFIED WITH THE
QUALITY OF CULTURAL SERVICES

SHARE OF RESIDENTS SATISFIED WITH THE
QUALITY OF DIGITAL CULTURAL CONTENT

Public Libraries

Museums

Performing Arts

Visual Arts, Design and Architecture

Films

Cultural Heritage Sites and Archaeological

Sites

&S w
R
o X

Archives, Including Reading Rooms

Books and Press

The quality of digital cultural content
has been assessed since 2023 (indicator
R2B). Compared with the quality of in-
person cultural services, digital content
is rated less favourably across all
cultural domains, with an overall
satisfaction score of 49%, compared
with 63% for in-person services.
Compared with 2023, quality ratings
improved significantly across all digital
cultural domains except archives.

As in 2023, films received the highest
quality rating (55%), while digital
archive content received the lowest
(35%). The relatively low rating for
archives is likely due to the specialised
nature of these services. Overall,
however, differences in digital content
quality across cultural domains are
relatively small, except for archives.

The quality of digital cultural content is
rated more positively by respondents
aged 15-19, those with primary
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education, students, unmarried
individuals, people working in the
cultural sector, and middle-income
residents. Unlike evaluations of in-
person cultural services, women do not
rate the quality of digital cultural
content significantly differently from
men.

Residents of Alytus City give the highest
overall ratings for the quality of digital
cultural content. Some cultural domains

also receive higher ratings in Panevézys
County (excluding Panevézys City) and
Tauragé County (including Tauragé
City), while lower ratings are observed
in Panevézys City and Marijampolé
County (including Marijampolé City).
Across four cultural domains, the lowest
digital quality ratings are given by
residents of Panevézys City, while the
highest are recorded in Alytus City and
County.



KO
G

PARTICIPATION IN CULTURE AND SATISFACTION WITH CULTURAL SERVICES IN LITHUANIA

MAIN BARRIERS TO PARTICIPATION IN CULTURAL LIFE

Other

E
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20%
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Limited Choice 1]3%7270
11%%
0,
- 5 A
Inconvenient Opening Hours AL
e
.
Poor Quality of Local Cultural Activities /f
6% 159 v The share of residents who
() . .
None of the Above q}% 7o perceive no barriers to

participation in cultural life
remains stable. Compared
with previous survey waves,
most barriers have not
become more significant.

The main barriers to participation in
cultural life remain unchanged from
previous survey waves: lack of time, lack of
interest, and cost. Compared with 2023,
the share of residents citing cost as a
barrier declined significantly (21%), while
slightty more respondents reported
inconvenient opening hours as a reason for
not participating. Since 2014, the share of
residents reporting no barriers to
participation has increased steadily, from

5% to 15%, although this is slightly lower
than in 2023 (17%).

Lack of information remains one of the
most frequently cited barriers. It is
reported more often by women,
respondents with higher education, office
workers, and middle- to high-income
residents—groups that generally have
good access to information. This barrier is
also more common among residents of
Klaipéda (27%), Panevézys (24%) and
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Vilnius (20%). This may indicate that
information about cultural opportunities is
lost amid the abundance of available
content, that residents struggle to identify
convenient and reliable sources of cultural
information, or simply reflects limited
interest in seeking it out.

Lack of time is most frequently reported by
economically active groups, particularly
residents under 50 (especially those aged
30-39), employed people, students,
parents, larger households, and higher-
income residents. Lack of interest is
particularly common among men (32%,
compared with 17% of women),
respondents with secondary education,
manual workers, students, residents of
three-person households, and residents of
Vilnius and Kaunas.

Cost and transport barriers are more
common among  women,  single,
unemployed and lower-income residents.
Difficulties accessing cultural services are
also reported more frequently by people
aged 70 and over, pensioners, widowed

individuals, people living alone, residents of
small towns and rural areas, and those
living in Kaunas County (excluding Kaunas
City) and Siauliai County. Notably,
residents of Vilnius are also more likely
than average to cite cost as a barrier (24%,
compared with 21% nationally).

Poor health is more frequently cited by
older respondents, pensioners, widowed
individuals, people living alone or in two-
person households, and residents of
Panevézys City. Limited choice is reported
more often by young people aged 15-19
and residents of Siauliai City and County.
Poor quality of local cultural activities is
more commonly mentioned by people
working in the cultural sector, married
respondents, parents, residents of
households with four or more members,
and residents of Siauliai City. Inconvenient
opening hours are cited more frequently by
respondents aged 30-39, office workers,
married people, parents, and residents of
households with four or more members.
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UNPAID SUPPORT PROVIDED TO OTHERS

B Every Week Every Month
Several Times a Year Once a Year or Less Often
m Never

More than half of Lithuania's population
(63%) provide unpaid support to people
outside their family who belong to a
different ethnic, religious, social, cultural,
age or other group. This share has
remained stable since 2023.

Four in ten residents provide such support
at least several times a year. Regular
support is provided by 7% every week (a
significantly higher share than in 2023) and
by 10% every month. Women, younger
people, those working in the cultural
sector, and residents of households with
four or more members are more likely to

More than half of Lithuania's population
provides unpaid support to others.

provide unpaid support. By contrast, men,
respondents aged 70 and over, pensioners,
people with secondary or post-secondary
education, those living alone, and low-
income residents are more likely to report
never providing such support.

Regionally, residents of Vilnius City are
more likely to provide unpaid support, with
26% doing so at least monthly, compared
with 18% nationally. Residents of Kaunas
and TelSiai counties (including the county
centres), as well as those living in small
towns and rural areas, are more likely to
report never providing unpaid support.
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ATTITUDES TOWARDS CULTURAL DIVERSITY

B Strongly Agree

2026

2023

"Society benefits from being made up of people from different
cultural backgrounds"

Somewhat Agree

Somewhat Disagree m Strongly Disagree

19%

7 in 10 residents agree that society benefits
from being made up of people from
different cultural backgrounds. Compared
with 2023, support for this view has
declined significantly, both in terms of
those who strongly agree (from 22% to
16%) and overall agreement (from 76% to
68%).

Support for this statement is higher among
people working in the cultural sector.
Differences by ethnicity are also notable:

30% of residents of non-Lithuanian
ethnicity strongly agree that cultural
diversity benefits society, compared with
16% of ethnic Lithuanians.

Regionally, residents of Vilnius County
(including Vilnius City) are the most likely
to recognise the benefits of cultural
diversity, while support is lower in Kaunas,
Siauliai, Alytus and Marijampolé counties
(including the county centres).
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RESIDENTS' VIEWS ON THE LINK BETWEEN CULTURAL
PARTICIPATION AND PRIDE IN BEING A CITIZEN OF LITHUANIA

"Participating in cultural life and cultural activities has
strengthened my pride in being a citizen of Lithuania"

mAgree ®=Somewhat Agree = Neither Agree nor Disagree ©= Somewhat Disagree ® Disagree

2026

37% ¥ 12%
13%
Il 7% 39% 18%
2017+ D 29% 23%

2023 13% 41%

2014*

EIIIE

*In the 2014-2020 survey waves, the statement was phrased as: "I am more patriotic because I
participate in cultural life and cultural activities."

41% of residents agree that residents believes that participation in

participation in cultural life and cultural
activities has strengthened their pride in
being a citizen of Lithuania. A further
37% neither agree nor disagree, while
22% disagree. Compared with previous
survey waves, the long-term trend
continues: an increasing share of

cultural life strengthens their sense of
patriotism and pride in Lithuanian
citizenship. In 2026, both agreement
and moderate agreement increased
significantly, while the share of
respondents with no clear opinion
declined.
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SELF-PERCEIVED CREATIVITY, 2017—-2026

| Definitely Could

Definitely Could Not

2026

2023

2020

2017

Probably Could Probably Could Not

H Don't Know

25% V 16% VvV X4
29% 21%
30% 28% N 2%

25% 17%

The upward trend observed in previous
survey waves, whereby residents
increasingly  considered themselves
creative, has levelled off. In 2023, 54%
of residents said they definitely or
probably considered themselves
creative, compared with 52% in 2026,
with no statistically significant change.

Residents most likely to describe
themselves as definitely creative are
young people aged 15-19, office
workers, students, people living in
households of four or more members,

parents, higher-income residents, and
those working in the cultural sector.

Regionally, residents of Klaipéda County
(excluding Klaipéda City) and of Siauliai
and Utena counties (including the
county centres) are more likely to
consider themselves definitely creative.
By contrast, residents of Panevézys,
Alytus and Tauragé counties (including
the county centres) are more likely to
say they definitely could not describe
themselves as creative.
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RESIDENTS' VIEWS ON THE LINK BETWEEN CULTURAL
PARTICIPATION AND CREATIVITY, 2014—2026

m Agree

m Disagree

2026

2023

2020

2017

2014 31%

»I am more creative because I participate in cultural life and
cultural activities™

Neither Agree nor Disagree

Somewhat Agree

Somewhat Disagree

24% A 16%

21% 15%

17% 17%

21% 24%

18% 33%

According to data from previous survey
waves, the share of residents who agree
that participation in cultural life
enhances their own creativity increased
steadily until 2020. Changes in 2023 and

2026 were minimal: overall agreement
with this statement remained largely
unchanged, at 25% in 2023 and 28% in
2026.
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IMPACT OF PARTICIPATION IN CULTURAL ACTIVITIES AND CULTURAL

LIFE, 2026

Meaningful Leisure and Self-

o,
expression L)

Broadening Perspectives and
Encouraging Open-minded 14%
Thinking

Sense of Belonging with Others BSREL

Emotional Well-being

m Very large impact

Small impact

Large impact Moderate impact

m No impact

31% 13% RPAT

32% 12% Rk

30% 14% BRERY/)

33% 12% Bk

According to 42%—45% of residents,
participation in cultural activities and
cultural life during the past year had a
large or very large impact on their
meaningful use of leisure time,
broadening their perspectives, sense of
belonging with others, and emotional
well-being. Just over one in ten
residents felt that participation in

cultural life had no impact on these
aspects of their lives.

The impact of participation in cultural
activities and cultural life is more likely
to be rated as large or very large by
women, people with higher education,
office  workers, students, people
working in the cultural sector, and
residents of Vilnius City.
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INTEREST IN THE CULTURAL TRADITIONS, CUSTOMS, AND HERITAGE

OF NATIONAL MINORITIES, 2026

B Very interesting
Neither interesting nor uninteresting

® Not at all interesting

2026

Interesting

Uninteresting

31% 9% 3%

Five in ten Lithuanian residents say they
are interested in the cultural traditions,
customs, and heritage of national
minorities. Interest is higher among
women, older adults (aged 70 and
over), widowed individuals, people with
higher education, members of national
minorities, those connected to the
cultural sector, residents with upper-

middle incomes, people living in Vilnius,
and residents of Panevézys and Alytus
counties (including the cities of
Panevézys and Alytus). The lowest
levels of interest are observed among
men, people aged 20-49, those with
upper secondary education, manual
workers, and residents of the major
cities other than Vilnius.
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LINKS BETWEEN CULTURAL PARTICIPATION AND
SOCIAL, CIVIC, AND INDIVIDUAL FACTORS

To identify the links between cultural
participation (engagement in cultural
and/or creative activities, attendance at
cultural events, and consumption of
cultural products) and social, civic, and
individual factors, correlations were
analysed between these factors and

Cultural participation is most strongly
linked to individuals' social capital.
Earlier findings have already highlighted
the social nature of cultural
participation: for more than half of
respondents, taking part in cultural
activities or volunteering is more
important when other people participate
as well. The data presented in Tables
210 and 211 further demonstrate that
cultural  participation is  closely
associated with social connections,
interaction, and helping others. People
who more actively consume cultural
products and engage in cultural or
creative activities tend to have a larger
circle of friends (outside their family)
whom they could invite to attend
cultural events.

Residents who engage in cultural
activities or volunteer in the cultural

Residents who engage in cultural
activities and participate socially in the
cultural sector are also more likely to
express stronger civic and national

% This analysis does not include the derived
indicator R14 ("Share of the population
participating in events commemorating
historical memory and fostering civic and

indicators of cultural participation (see
Table 8). Four groups of factors were
examined: social capital; civic and
national identity; civic participation and
trust in public institutions; and individual
factors.®:

sector are also more likely than the
population overall to support cultural
diversity, agreeing that society benefits
from being composed of people from
different cultural backgrounds. This is
consistent with the earlier finding that
one of the key benefits of cultural
participation is the opportunity to meet
people who are different from oneself.
More culturally active residents are also
more likely to provide unpaid help to
people outside their family who belong
to different ethnic, religious, social,
cultural, age, or other groups. Although
this indicator does not directly measure
social ties, it reflects volunteering and
other forms of socially oriented
participation. They are also relatively
more likely to report having people in
their lives who genuinely care about
them.

identity. Those who consume at least
four cultural products and participate
more actively in the activities of cultural
organisations are more likely to nurture

national identity as a value, %"), as it
combines indicator R13 with one of the
factors analysed in this section.
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their civic and national identity,
associate it with Lithuanian culture, take
pride in being Lithuanian citizens, and
agree that participation in cultural life
and cultural activities strengthens their
pride in being citizens of Lithuania.

On the other hand, although attitudes
towards the Lithuanian language could

The analysis also reveals links between
cultural participation, civic engagement,
and trust in institutions. Residents who
participate more actively in cultural
activities are more likely to vote in

Among the individual factors examined,
cultural participation is partly associated
with parents' educational attainment, a
partner's cultural participation, and
involvement in cultural activities during
childhood. This suggests that the
propensity to engage in cultural
participation tends to be transmitted
across generations and is influenced by
a person's immediate social

Interest in the culture of Lithuania's
national minorities is only weakly linked
to participation in cultural activities.
However, as noted earlier, cultural
participation is associated with greater
openness to different cultures and a

Analysis of the relationships presented
in the tables shows that the broadest
range of social, civic, political, and
individual factors is associated with the

be expected to relate to national
identity, they are much less strongly
linked to cultural participation. The
importance of using the Lithuanian
language is valued by residents
regardless of their level of engagement
in cultural activities.

parliamentary elections, believe they
can influence political decisions, and
trust public institutions to strengthen
Lithuanian culture.

environment. Cultural participation is
most strongly linked to individuals' self-
perceived creativity and the belief that
culture contributes to their personal
creativity. It is also modestly associated
with happiness and shows positive links
with other personal outcomes, including
overall emotional well-being, self-
expression, broadening one's horizons,
and a sense of connection with others.

broader outlook. This is reflected in the
fact that people who consume cultural
products show greater interest in the
cultural traditions and heritage of
national minorities.

consumption of cultural products and
services, participation in philanthropy,
charity, volunteering, and community
activities, as well as attendance at
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cultural heritage and historical memory
events. The greatest differences from
the overall Lithuanian population are
observed among residents who
participate in  voluntary  cultural
activities. Compared with the general
population, these individuals are more
likely to support cultural diversity,
believe that participation in culture
strengthens their pride in being
Lithuanian citizens, and agree that
cultural participation contributes to their
own creativity. The stronger link
between volunteering in culture and
civic attitudes was also identified in the
2023 report. Nevertheless, the findings
indicate that other forms of cultural
participation, including the relatively
passive  consumption of cultural
products and services, are likewise
associated with greater social capital,
more positive civic and national
attitudes, and higher levels of civic and
political engagement.

The observed correlations do not, by
themselves, demonstrate causality.
They do not reveal whether broader
social networks, stronger civic and
national identity, and greater political
engagement lead to higher cultural
participation; whether cultural
participation  itself fosters these
outcomes; or whether both are
explained by other factors such as age,
education, or income. On the one hand,
the data show a general tendency for
younger, better educated, and higher-
income residents to be both more
culturally engaged and more socially
and civically active, although this
pattern does not hold for every
indicator—for example, younger people
are less likely to vote in elections. On the
other hand, existing research generally

suggests that cultural participation can
strengthen social capital by fostering
closer interpersonal relationships
through shared experiences,
encouraging the formation of new social
ties, increasing pride in one's
community, and providing opportunities
to discuss social differences and
conflicts. Previous studies have also
found a positive relationship between
cultural  participation and  civic
engagement even after accounting for
sociodemographic characteristics.

It is also noteworthy that indicator R6—
the share of residents from a less
favourable cultural environment who
nevertheless participate in cultural
activities—shows weaker and less
frequent links with the social, civic, and
individual factors examined. Compared
with the other indicators, fewer factors
are associated with cultural participation
within this group. These include having
friends from organisations with whom
they also socialise outside the
organisation, linking their personal
identity to Lithuanian culture, voting in
parliamentary elections, considering
themselves creative, believing that
cultural participation enhances
creativity, and religious belief.

Residents from a less favourable cultural
environment who engage in creative
activities are disproportionately retirees,
widowed individuals, people living
alone, those with low incomes (up to
EUR 600 per month), and residents of
smaller towns and rural areas. Their
attitudes may therefore be more difficult
to change. In addition, they continue to
face a less supportive cultural
environment, where access to culture is
constrained by geographical distance,
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limited mobility, health challenges, and
lower incomes, resulting in fewer
opportunities to engage with a diverse
range of cultural activities. Their cultural
participation is concentrated primarily in
cultural heritage and books, and they
are more likely to visit libraries and
museums than attend performing arts
events.

The attitudes of this group may also
reflect differences in their broader social
environment. Residents of larger urban

areas are more frequently exposed to
cultural, ethnicc and ideological
diversity. Moreover, unlike culturally
active residents in general, those who
grew up in a less favourable cultural
environment are considerably less likely
to have obtained higher education.
Taken together, these factors may help
explain why their social and civic
attitudes differ less from those of the
general population than is the case for
culturally active residents who did not
grow up in such an environment.
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8 table. Links between social, civic identity, political participation and individual factors and cultural participation indicators (statistically
significant differences)’

Sample 3212 | 1962 2033 1639 227 670 2434 219 1810
leroabapy 100% | 61% 63% 51% 7% 21% 76% 7% 94%
Social links

Has friends in a cultural

organisation, group or club whom | 4805, | 25044 24% A 29% A 23% 49% A 21%A 51% A 24% A
they meet outside that setting

Has five or more friends (excluding
family members) whom they could | 30% 38% A 36% A 38% A 29% 46% A 34% A 49% A 38% A
invite to a cultural event

Provides unpaid support to people
outside their family who belong to
a different ethnic, religious, social,
cultural, age or other group

63% 72% A 70% A 71%A 75% A 82% A 69% A 87% A 73% A

7 How to read the table: For example, among respondents who used at least four cultural products and/or cultural services during the past 12 months
(R3), 38% have five or more friends whom they could invite to a cultural event, compared with 30% of all respondents. This difference is statistically
significant compared with respondents who did not use at least four cultural products and/or cultural services during the past 12 months, as indicated by
the arrow and orange highlighting.

S5
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g:rs‘u‘:i’ﬁgl‘;’)eca":etgigJ'tfet’h"(‘e’:f 95% | 97%a 95% 95% 94% 93%V 96% 84%V 96% A

Agrees that society benefits from

gieflfr;?e:taglflttl:a?fbgiﬁgll‘i::l%? 68% 71% A 69% 69% 71% 72% A 70% 75% A 71% A
Civic and national identity

::'j‘é:;‘itrss their civic and national 80% | 86%A 83% A 84% A 84% 89% A 84% A 88% A 89% A

Agrees that participation in cultural

gz‘:eig‘:h‘;‘::ggﬂlgﬁtg’r';‘gfizabsemg 4| 4% | s0%a 47% A 50% A 44% 63%A 46% A 66% A 50% A

citizen of Lithuania

Believes that their personal identity

is closely linked to Lithuanian 87% 90% A 88% 89% A 89% 92% A 89% A 94% A 90% A

culture

IL?tEL‘;‘:]?ato be a citizen of 91% |  94%A 92% 92% 93% 95% A 93% A 94% 95% A

g‘?‘gﬂggf F;Jes:gc?ngllﬁl ';:::;ﬂ';’g 94% 95% 94% 93% 98% A 93% 95% 89%V 95%

ggpsﬂ?g; ‘i‘ﬂggég;::ed Lithuanian | g0 | 9200 90% 91% 91% 91% 92% 88% 92%

Finds it easy to use the Lithuanian

language or faces no barriers to 95% 96% 95% 94% 98% A 92%V 96% 89%V 96%

doing so

Political participation and trust in institutions

56
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Voted in the parliamentary
elections

74% 80% A 76% 76% 83% A 75% 77% A 71% 79% A

Believes they have a great or fairly
large influence on decisions made
in their municipality or in the
country

Trusts cultural institutions as a
force that can strengthen 48% 54% A 51% A 52% A 53% 58% A 52% A 57% A 55% A
Lithuanian culture

11% 13% 13% A 13% A 12% 18% A 12% 28% A 12%

Individual factors

Feel happy 76% 82% A 78% 78% 74% 80% 80% A 74% 81% A
'C"c‘)’:t(';)‘(ta favourable cultural 79% | 84% A 85% A 86% A Kook 87% A 82% A 89% A 81% A
Would definitely describe 52% |  62%A 65% A 69% A 53% 73%A 58% A 74% A 58% A
themselves as a creative person

Agree with the statement: “I am

more creative because I participate | ,go, | 350, 4 34%A 37%A 28% 51%A 32%a 56% A 35%A
in cultural life and cultural

activities”

Participation in cultural activities

had an impact on emotional well- | o0 " | 510, 4 47% A 48% A 42% 59% A 47% A 47% 50% A

being (e.g. helped them calm
down, improved their mood)
Participation in cultural activities
had an impact on meaningful 45% 55% A 51%A 52% A 44% 60% A 51%A 55% A 54% A
leisure and self-expression
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Participation in cultural activities
had an impact on broadening
perspectives and encouraging
broader thinking

43%

51% A

48% A

49% A

44%

56% A

PARTICIPATION IN CULTURE AND SATISFACTION WITH CULTURAL SERVICES IN LITHUANIA

47% A

56% A

51% A

Participation in cultural activities
had an impact on their sense of
belonging with others

43%

52% A

48% A

49% A

48%

58% A

48% A

52% A

52% A

National minorities culture

Is familiar with the cultural
traditions, customs and heritage of
Lithuania's national minorities

41%

43%

43%

44% A

42%

51% A

43%

58% A

44% A

Finds the cultural traditions,
customs and heritage of
Lithuania's national minorities
interesting

54%

60% A

59% A

60% A

62% A

63% A

58% A

69% A

60% A

Agrees that Lithuanian culture
should include the cultural
traditions, customs and heritage of
Lithuania's national minorities

53%

57% A

55%

55%

54%

61% A

55%

68% A

56% A

** Comparison of this indicator with the overall sample or with respondents who are not involved in cultural organisations is not meaningful, as only those engaged in

cultural organisations can have friends within them.
*** This indicator is not calculated because, by definition, the indicator "Engaged in creative and/or cultural activities despite living in a less favourable cultural context" is

intrinsically linked to the factor being analysed—favourability of the cultural context.
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To better understand patterns of
participation and non-participation in
cultural life across different groups of
residents, the survey data were used to
develop population segmentation. This
chapter presents five population segments.

The segments differ in their participation in
cultural activities, use of cultural services
and products, and their sociodemographic
characteristics. Compared with 2023, the
share of the “Culture Yet to Be Discovered”
segment increased, although it remains
stable in the longer-term perspective. The

share of “Active Readers” declined, likely
reflecting a slight decrease in library use,
book sharing and the average number of
books read. The growth of the “Culture Yet
to Be Discovered” segment may also reflect
the increasing influence of social media,
which makes it more difficult to engage
younger people in slower-paced cultural
experiences such as theatre. Participation
is also lower in cultural fields that require
prior familiarity or understanding, as
engagement often begins through
encouragement and shared experiences
with someone close.

Creators — 7 % (2023 - 7%, 2020
— 4 %). Actively participate in cultural
life and engage in creative activities.
They grew up in, and continue to live
in, a favourable cultural environment.

Non-participants — 21% (2023 —
239%0, 2020 — 29 %). Typically,
older residents who make limited use
of cultural services. They mainly read
newspapers and magazines and
receive information through radio and
television. Although they vote in
elections, they have little interest in
cultural events. One in ten belong to
an ethnic group other than Lithuanian.

their voices are heard.

33%
Those who have not discovered culture
yet: 33 % (2023 — 28%, 2020 — 32 %).
They show limited interest in culture and are
more often younger people living in large cities.
Culture has yet to become part of their lives.
One quarter grew up in a less favourable
cultural environment, one quarter have no one
to invite to a cultural event, and half feel they
have no influence over decisions made in their
municipality or the country.

They are creative, well educated, read
books, are socially active, and believe

Active visitors — 19 % (2023 — 18%,
2020 — 17 %). The most active
consumers of culture. They frequently
attend cultural events, visit heritage sites,

19% and engage with culture in many ways.
They are happy, well educated, read
books, vote in elections, value their
national identity, and most grew up in a
favourable cultural environment.

21%

Active readers — 21 % (2023 — 25%,
2020 — 18 %). They see culture not only as
attending events, but also as preserving the
Lithuanian language and the written word.
They are active, sociable, vote in elections,
value Lithuanian identity, and read an average
of 13.5 books per year. Libraries are important
to them as places for reading, culture, and
social interaction.
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COMPARISON OF SEGMENTS
HAVE NOT
CREATORS RAI%(;II-DII\E/IES DISCOVERED
CULTURE YET
N= 216 605 663 1047 681
ﬁ @ H Male Female
41% v
68% A 64% A 65% A ’ %V
59% A 0
®
'h 15-29yrs. I 40% Ao 0 10% v B 19% B 22% a Bsnv
30-49yrs. I 26% v [ 29% v [ 39% A I 39% o B 26% v
50-59 yrs. | 13% I 18% B 13% B 16% B 14%
60<yrs. Il 21% v [ 43% A B 29% Yy B 23% Vv B 53% A
Age
- Primary || 19% a 1 3% Vv | 6% P 8% 6%
Secondary ] 16% v N 11% v B 20% P 31% A B 26% A
Post-secondary ] 14% v N 17% v B 8% v B 26% 2% A
Education  nigher [ 51% [N 69% NI sc% AN 36% v B v
Civil servants, Civil servants, Civil servants, Manual workers  Manual workers
ﬁ professionals professionals professionals (24%A), (18%A),
- (47%), (58%A) (48%) job seekers retirees, people
students (13%A), with disabilities
(24% A) students (8%) (38%A)
Occupation
® Low (up to 600 EUR) = Lower-middle (601—1,000EUR)
= Upper-middle (1,001-1,400 EUR) High (over 1,400 EUR)
-m 19% 23% A 17% 19% 13% Vv
16% 19% 17% 17%
° 25% A
Income 47% V 40% A

12%

13%

5%V

13%

16% A
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HAVE NOT
Rﬁ][_}[gFES DISCOVERED
CULTURE YET
Towns and villages (up to 3,000 inh.) Other cities (over 3,000 inh.)
H = Kaunas, Klaipéda, Siauliai, Panevézys cities m Vilnius City
HHE 20% v 23% Vv 30% 31% A 31% A
31% 26% 33% A 25% 27%
Vilnius City [l 27% o 0 25% o M 19% M 6% v B 24% A
Kaunas City | 9% 0 13% 7% v M 13% A 7% v
Klaipeda City | 7% I 6% I 5% B 7% a | 3% v
Siauliai City | 4% | 4% | 4% I 5% | 3%
Panevézys City | 2% | 4% | 2% | 3% I 5%
Alytus City | 2% | 2% | 2% | 3% | 2%
Cities
vilnius Co. [ 37% o T 33% B 23% B 26% v 35% A
Kaunas Co. [l 15% 2% B 18% B 24% Ao M 16%V
Klaipeda Co. [l 13% B 11% B 12% B 14% a | IR
Siauliai Co. ] 10% N 9% B 10% B 10% B 7%
Panevezys Co. ] 8% I 7% 7% I 6% B 10% a
Alytus Co. | 5% [ 5% I 6% I 5% I 6%
Marijampolé Co. | 4% | 3% v I 6% | 3% v B 3% a
Telsiai Co. || 5% | 5% I 6% | 4% | 4%
Utena Co. | 3% | 3% I 5% I 4% I 5%
Taurageé Co. | 2% | 3% | 4% I 4% | 2%

Counties
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Main indexes

HAVE NOT
ACTIVE DISCOVER
SEGMENTS CREATORS READERS ED
CULTURE
CULTURAL ACTIVE BOOKS AND
INDEXES PARTICIPANT [SGl/R U: 8 ARTS e
S CONSUMERS ENTHUSIASTS
R1 Share of residents satisfied with the 90% A 83% A 75% A 64% V¥ 65% V¥
accessibility of cultural services, %
R1A Share of residents satisfied with the
accessibility of in-person cultural services, 78% A 73% A 60% 50% Vv 51% Vv
%
R1B Share of residents satisfied with the 0 . o % 2
accessibility of digital cultural content, % Sl 2 g8 L 49% N/ e
R2 Share of residents satisfied with the 86% A 84% A 76% A 61% V¥ 67% V¥
quality of cultural services, %
R2A Share of residents satisfied with the 79% A 76% A 67% A 52% ¥ 60%
quality of in-person cultural services, %
R2B Share of residents satisfied with the 0 . o % o
quality of digital cultural content, % et o St L 49% R 46%
R3 Share of residents who used at least
four cultural products and/or cultural 89% A 90% A 80% A 40% V¥ 4% ¥
services in person during the past 12
months, %
R4 Share of residents who engage in or are
interested in engaging in creative and/or 100% A 78% A 77% A 50% Vv 46% VY
cultural activities, %
R5 Share of residents who engage in 100% A 67% A 64% A 35% V¥ 33% V¥
creative and/or cultural activities, %
R6 Share of residents living in a less
favourable cultural context who engage in 9% 8% 8% 5% Vv 7%
creative and/or cultural activities, %
R7 Share of residents who participated in
philanthropy, charitable, voluntary or 62% A 32% A 25% A 11% Vv 9% V
community activities, %
R8 Share of residents who visited cultural o . . o o
heritage sites in Lithuania, % 94% A 93% A 86% A 62% V 66% V¥
R9 Share of residents who contributed to
the adaptation of cultural heritage sites for 25% A 11% A 8% 3% V 2% V
various activities, %
R10 Share of residents who_ﬁndousmg the 90% V¥ 95% 95% 92% 96%
Lithuanian language appealing, %
R11 Share of residents who consider using
correct L{thuanlan personally important 76% ¥ 88% A 85% 80% 83%
because it helps preserve national identity,
%
R12 Share of residents who find it easy to
speak correct Lithuanian and face no 83% Vv 93% A 89% 85% V 90%
barriers to doing so, %
R13 Share of residents who attended
historical remembrance events (e.g.
national celebrations and 79% A 78% A 66% A 39% Vv 48% Vv
commemorations) during the past 12
months, %
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SEGMENTS CREATORS

CULTURAL ACTIVE
INDEXES PARTICIPANT CULTURAL

S CONSUMERS

R14 Share of residents who attend
historical remembrance events and value 74% A 72% A 58% A 32% Vv 43% Vv
civic and national identity, %
R15 Share of residents of non-Lithuanian
ethnicity who state that their personal o o o 9
identity is closely linked to Lithuanian 80% 89% 82% 650/
culture, %
R16 Share of residents who believe that
society beneﬁ;s from being made up of 77% A 24% A 67% 63% V¥
people from different cultural backgrounds,
%

The Creators and Active Visitors segments
are the most engaged across most cultural
activities and give the most positive
evaluations of accessibility and quality.
They are also the most supportive of the
benefits of a multicultural society.
Compared with Active Visitors, Creators
place less emphasis on the Lithuanian
language—they are less likely to find it
appealing, more likely to report barriers to
using correct Lithuanian, and less likely to
view correct language use as a way of
preserving national identity.

Active Readers are also active users of
cultural services but are more reserved in
their assessments of the accessibility and
quality of digital content. They are also less
likely to participate in volunteering,
community-based cultural activities, and

heritage-related activities than the first two
segments.

Those who have not yet discovered culture
and Non-participants show the Ilowest
levels of cultural engagement across all
dimensions. Those who have not yet
discovered culture report the Ilowest
satisfaction with the quality of cultural
content, largely because many of the
activities measured in the survey do not
interest them. They also score lowest on
indicators related to national identity,
including the importance of the Lithuanian
language, participation in historical
remembrance events, the link between
their identity and Lithuanian culture, and
attitudes towards multiculturalism.
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CULTURAL CONTEXT

HAVE NOT
ACTIVE DISCOVERED
O READERS CULTURE
YET
N= 216 605 663 1047 681

23% |hd- Father's education —- HIGHER EDUCATION
TOTAL

37% A 32% A 28% A 19%V 14% Vv
20% 'U- Mother’s education — HIGHER EDUCATION
TOTAL

42% A 33% A 37% A 26%V 18% Vv
0% Does your partner attend concerts, theatres and museums?
TOTAL VERY OFTEN

26% A 17% A 8% 5% Vv 506 V

0 en you were a child or teenager, did your family take you to concerts,
% Wh hild or t did family tak t t
theatres and museums?

TOTAL YES

56% A 43% A 37%A 27%VY 20% V¥
40% As a child, did you attend music school, sing in a choir, take art classes,
TOTAL learn to play a musical instrument, or engage in other artistic activities?

YES
66% A 49% A 43% 33% V 31% Vv
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SOCIAL IDENTITY

HAVE NOT

CREATORS ACTIVE DISCOVERED

READERS CULTURE
YET

N= 216 605 663 1047 681

Are you proud to be a citizen of Lithuania?
9 VERY PROUD

65% A 65% A 59% 50% Vv 51% Vv

/—/ My personal identity is closely linked to Lithuanian culture
’ STRONGLY AGREE

44% A 47% A 40% A 25% Vv 32%

Overall, would you say that you are...
HAPPY OR VERY HAPPY

86% A 82% A 77% 73% 73%

What impact did participation in cultural activities and events during the
o~ past year have on your sense of belonging with others?
VERY LARGE OR LARGE IMPACT

64% A 55% A 48% A 33% Vv 36%V

Would you describe yourself as a creative person?

/ YES

y 79% A 62% A 60% A 45% W 41% ¥




Although relatively small, this highly engaged and inspiring segment is the
driving force of Lithuania's cultural life. It brings together creative, well-
educated individuals—more often women—who grew up in intellectually
rich, culturally supportive environments where reading and Lithuanian
identity were valued. They actively create culture themselves, find meaning
in the creative process, and feel happiest when their ideas are recognised
and appreciated.

To engage this segment, organisations should offer authentic opportunities
for active creative participation, particularly in the performing arts.
Communication should emphasise artistic quality, respect for creators and
intellectual property, and opportunities for personal expression. Cultural
experiences that provide a meaningful escape from everyday social and
political issues, while encouraging creative freedom and interpretation, are
likely to resonate most strongly with this audience.

Photo by Dmitrijus Matvejavas
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CREATORS: KEY FEATURES

= Creators
Active Visitors

= Active Readers

DEMOGRAPHICS

000
Gender: More often female, 68%

ﬁ.ﬂ.ﬁ Age: More likely to be 15-29 m.
)

years old, 25%
Occupation: More likely students,

[lg 24% or having higher education,
=
— 51%
= Culture
Explorers Yet to Household size: More likely living in
Be Reached 0
. households of four or more people, 26%
Disengaged
KEY INDICATORS MEDIA CONSUMPTION
SUBSCRIBED TO MUSIC
e INTERNET STREAMING SERVICES
89% A 90% A 9% Vv 1’ 97% A 41% A
ENGAGED WITHAT ~ SATISFIEDWITH  LESS FAVOURABLE
LEAST4CULTURAL ~ ACCESS TO AT CULTURAL @ PODCASTS QO oo NBED TO P,
PRODUCTS LEAST 4 SERVICES CONTEXT L 63% A L
44% A

SEGMENT PROFILE

399% A attended the Lithuanian
Song Festival

63% V votes

65% A very proud of being
Lithuanian citizens

38% A have a strong sense of civic
and national identity

i

READING ARTWORKS AT
HOME
.
A\ (<

82% A have visual
artworks at home

An average of 11,8 A
books per year

CULTURAL PARTICIPATION

Engaged in Cultural

Activities (CA) 100% A

Engaged in CA: Visual Arts

or Crafts 64% A

Engaged in CA: Heritage -

Engaged in CA: Performing
Arts 99% A

Written fiction or non-
fiction works 19%

Engaged in CA: Film and
Video Arts 24% A All

m Segment

Participated in Online
Cultural Activities =%




SEGMENT: Active visitors

Representing nearly one-fifth of the population, this large and vibrant
segment is one of the main drivers of cultural participation. These well-
educated and curious individuals grew up in culturally supportive
environments and continue to prioritise rich, in-person cultural experiences.
Their leisure time revolves around high-quality cultural content, shared with
a wide circle of friends through performing arts, concerts and heritage
visits. They value civic engagement, vote in elections, take pride in their
national identity, and appreciate art and aesthetics in everyday life.

To engage this segment, organisations should focus on shared, in-person
experiences that can be enjoyed with friends and family. As digitally
confident users of podcasts, online platforms and paid content, they
respond well to dynamic communication delivered through the channels
they use most. Messages should emphasise authenticity and quality while
highlighting opportunities to participate, connect with others, and enjoy
intellectually and emotionally rewarding cultural experiences.

Photo by Donatas AliSauskas

Use of cultural products
and services:

Performing arts — 99% A

Architecture, visual arts and
crafts — 76% A

Cultural heritage — 80% A
Live cultural events —99% A
Libraries — 49% A

Reading books— 90% A
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ACTIVE VISITORS: KEY FEATURES

= Creators

Active Visitors

= Active Readers

DEMOGRAPHICS

iﬂ# Gender: More often female, 64%

Occupation: More likely having
higher education (69%)

3

= Culture
Explorers Yet to
Be Reached . . .
Income: More likely having high
Disengaged .
9ad E@I income (23%)
KEY INDICATORS MEDIA CONSUMPTION
SUBSCRIBED TO MUSIC
90% A . . PO NTERNET } STREAMING SERVICES
83% A 16% V .’ 95% A 26%
ENGAGED WITHAT  gATISFIED WITH  LESS FAVOURABLE °
LEAST 4 CULTURAL - AGCESS TO AT CULTURAL @ PODCASTS SUBSCRIBED TO FILM
PRODUCTS LEAST 4 SERVICES CONTEXT & 60% A ' STREAMING SERVICES
33% A

SEGMENT PROFILE

30% A attended the
Lithuanian Song Festival

88% A votes

65% A very proud of being
Lithuanian citizens

33% A have a strong sense of
civic and national identity

-

READING ARTWORKS AT

HOME

=

\\ <73
82% A have visual
artworks at home

An average of 11,9 A
books per year

CULTURAL PARTICIPATION

Read printed books,
magazines, and periodicals | &7

Engaged with performing arts =/ 0=

Visited a cultural heritage site ==

Engaged with at least 4

cultural products 89% A

Visited visual arts,
architecture, crafts, and = =0
design exhibitions

Attended a cinema or film

festival
All
Visited a public library = =224 = Segment




SEGMENT: Active readers

Representing one-fifth of the population, this segment sees culture as a
deep personal connection to the Lithuanian language and the written word.
Typically, middle-aged and well educated, they are active members of their
communities across the country. They value correct Lithuanian as an
expression of national identity and civic pride, read an average of 13-14
books a year, and see libraries not only as places to borrow books but also
as centres of culture and community life.

To engage this segment, libraries should be positioned as community hubs
where books inspire conversation and social interaction. As enthusiastic
readers who also embrace digital technologies, they are likely to value high-
quality digital content that complements their reading habits.
Communication should emphasise authorship, the preservation of the
Lithuanian language, and opportunities to connect with like-minded people
through meaningful shared experiences.

e
Photo by Justinas At

Use of cultural products
and services:

Performing arts — 81% A

Architecture, visual arts and
crafts — 58% A

Cultural heritage — 69% A
Live cultural events —81% A
Libraries — 61% A

Reading books — 94% A




KO

G PARTICIPATION IN CULTURE AND SATISFACTION WITH CULTURAL SERVICES IN LITHUANIA

ACTIVE READERS: KEY CHARACTERISTICS

= Creators

Active Visitors

= Active Readers

DEMOGRAPHICS

000 Gender: More often female, 65%

m

® Age: More likely to be aged 30-49 m.,
% EEEA

= Culture
Explorers Yet to
Be Reached
Disengaged Education: More likely to have
- higher education, 56%
KEY INDICATORS MEDIA CONSUMPTION
e INTERNET RADIO
80% A 75% A 16% V¥V (I g 96% A 89
ENGAGED WITHAT  SATISFIED WITH  LESS FAVOURABLE °
LEAST 4 CULTURAL  ACCESS TO AT CULTURAL @ PODCASTS NEWSPAPERS
PRODUCTS ~ LEAST4SERVICES  CONTEXT & 62% A 87% A

SEGMENT PROFILE

2 1% attended the Lithuanian
Song Festival

78% A vote

599% very proud of being
a Lithuanian citizens
\ 25% have a strong sense of
civic and national identity

READING ARTWORKS AT

HOME

=

\\ <73
73% A have visual
artworks at home

An average of 13,5
A books per year

BOOK READING

Read a printed book in
their leisure time 94% A

Bought a book 93% A

Exchanged books with

friends, neighbours, etc. = 74

Visited a public library in

person 61% A

Borrowed books to take
home 52% A

Attended book fairs in
Lithuania

Donated books to
libraries - 18% A

23% A

All

= Segment




SEGMENT: Have not discovered culture yet

Representing one-third of the population, this dynamic segment leads a
practical, fast-paced lifestyle focused on work and active leisure. Typically,
younger and independent, they prefer films, podcasts and other digital
media to traditional cultural formats. Although they are less familiar with
conventional cultural institutions, they have strong potential to engage if
experiences match their interests and pace of life. They value social
connection but often lack companions for cultural activities and are more
likely to feel disconnected from public decision-making.

To engage this segment, organisations should offer informal, modern and
socially inclusive cultural experiences that are easy to access, particularly in
urban settings. Digital-first communication, interactive formats and
contemporary themes are likely to resonate. Activities should emphasise
community, encourage new social connections, and demonstrate that
culture is relevant, engaging and compatible with their everyday lives.

Use of cultural
products and services:

Performing arts — 62% V

Architecture, visual arts
and crafts —31% V

Cultural heritage — 48% V¥
Live cultural events —
62% V¥

Libraries — 13% V¥V
Reading books —49% V¥
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THOSE YET TO DISCOVER CULTURE: KEY CHARACTERISTICS

= Creators

Active Visitors

= Active Readers

DEMOGRAPHICS

. S Age: More likely to be aged 20—39 m.,
1 'E 37%

ﬂlmm Gender: More often male, 59%

= Culture
Explorers Yet to
Be Reached .
N Occupation: More often manual
Disengaged B o o
— workers (24%), unemployed (13%)
KEY INDICATORS MEDIA CONSUMPTION
PERIODICALS
o FILMS o= o
40% Vv 64% V¥ 25% A 91% == 62% Vv
ENGAGED WITHAT  SATISFIED WITH  LESS FAVOURABLE
LEAST 4 CULTURAL  ACCESS TO AT CULTURAL @ PODCASTS E RADIO
PRODUCTS LEAST 4 SERVICES CONTEXT y 52% 85% V

SEGMENT PROFILE

10% V attended the Lithuanian
Song Festival

64% V vote

50% WV very proud of being
Lithuanian citizens

16% V¥ have a strong sense of
civic and national identity

-

ARTWORKS AT
HOME

READING

=

\\ <73
569% ¥V have visual
artworks at home

An averageof 2,1 V
books per year

SATISFACTION WITH ACCESS TO CULTURAL
ACTIVITIES

Library Services = =)

Museums 53% V¥

Films 56% VW

Cultural Heritage and
Archaeological Sites 15 \/

Books and
Periodicals 7 \/

Performing Arts

Events 49% Vv

Visual Arts Events 41% v

All

= Segment

Archives 31%

74




4

o

- ' Photo from wyw.pexels.com

SEGMENT: Non-participants

Representing around one-fifth of the population, this segment prefers a
calm, settled lifestyle centred on familiar surroundings. Typically older
residents living outside the largest cities, they rely on television and radio | | Performing arts — 63% ¥
for information and value stability. Their limited engagement with cultural Architecture, visual arts and
life is often shaped by practical barriers, such as transport, mobility, or the crafts — 40% V

need for greater support from family and friends. Although they are active Cultural heritage — 47% ¥
citizens who vote in elections, they have little interest in attending larger
cultural events, even when these are held nearby.

Use of cultural products
and services:

Live cultural events — 63% V
Libraries — 11% V¥

. . i Reading books — 59% V¥
To engage this segment, organisations should reduce both physical and

psychological barriers by bringing cultural activities closer to where people

live, such as neighbourhoods, small towns and libraries. Communication
should be clear, accessible and community-focused, highlighting
opportunities to meet others. Projects centred on local history, folk
traditions and religious heritage, supported by trusted local figures such as
librarians or community leaders, are likely to be most effective.
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DISENGAGED: KEY CHARACTERISTICS

= Creators

Active Visitors

= Active Readers

DEMOGRAPHICS

x|

3

Age: More often 60 years old and
older, 53%

Education: More likely having
primary and post-secondary
education, 58%

= Culture
Explorers Yet to Me
Be Reached — Occupation: More often retired, 38%
Disengaged s
KEY INDICATORS MEDIA CONSUMPTION
v = NEWSPAPERS
41% V¥ 65% V¥ 30% A rr 04% A = 100% A
ENGAGED WITHAT ~ SATISFIEDWITH | £SS FAVOURABLE
LEAST 4 CULTURAL  ACCESS TO AT CULTURAL (d Q, INTERNET E RADIO
PRODUCTS ~ LEAST 4 SERVICES CONTEXT 86% Vv 90% A

SEGMENT PROFILE

15% WV attended the Lithuanian
Song Festival

78% A vote

51% ¥V very proud of being
g Lithuanian citizens

\ 22% have a strong sense of

civic and national identity

READING ARTWORKS AT

HOME

=

\\ <73
62% V have visual
artworks at home

An average of 3,4 ¥V
books per year

CULTURAL PROFILE

Have friends they could

invite to cultural events | 7570 \/

Agree that society
benefits from being made

%
up of different people -

Would describe
themselves as a creative 41% v
person
Attended music school,
choir, art classes, or
engaged in other arts
during childhood

31% V¥

As a child, was taken to
cultural events by family

members 20% v
All
Mother’s higher .
education .1 8% V = Segment

76




Photo from www.pexels.com
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SUMMARY OF KEY INDICATORS FOR 2026

of residents engage in creative and/or cultural activities.

of residents participated in voluntary or community-based cultural activities.

of residents used at least four cultural products and/or services in person.

of residents positively evaluate the accessibility of in-person cultural services.

of residents positively evaluate the accessibility of digital cultural content.

of residents positively evaluate the quality of in-person cultural services.

of residents positively evaluate the quality of digital cultural content.

GENERAL CONCLUSIONS

Comparing the results of the fifth survey
wave (2026) with previous waves shows
continued growth in most indicators of
cultural participation, particularly in the
perceived accessibility and quality of digital
cultural content. As in previous years,
almost all residents consume at least some
form of cultural content. The in-person
cultural participation indicator (R3) has
increased steadily from 43% in 2014 to
61% in 2026. The share of residents
engaged in creative and/or cultural
activities (R5) rose from 37% to 51%,
while those who engage in or are
interested in such activities (R4) increased
from 55% to 63%. Participation in
philanthropy, volunteering and community
activities (R7) also grew over the long
term, while visits to cultural heritage sites
in Lithuania (R8) increased from 58% to
76%. Together, these findings point to a

sustained  strengthening of cultural
participation in Lithuania.

Notably, engagement in creative and/or
cultural activities among residents living in
a less favourable cultural context (R6)
increased significantly, from 28% in 2023
to 33% in 2026. This suggests that cultural
participation is growing not only among
socially and economically advantaged
groups, but also among more vulnerable
segments of society.

Compared with earlier survey waves, all
key indicators of cultural participation
improved in 2026, suggesting that the
decline associated with the COVID-19
pandemic has not only been reversed but,
in some areas, exceeded pre-pandemic
levels. The strongest gains are seen in in-
person cultural participation, creative
activities and visits to cultural heritage
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sites. Continued digitalisation of the
cultural sector has also contributed to
steadily improving perceptions of the
accessibility and quality of digital cultural
content.

Following a decline in 2023, participation in
philanthropy, volunteering and community
activities (R7) recovered, rising from 17%
to 21%. Although still below the 2020 level
(26%), this points to a gradual recovery in
community engagement.

High levels of cultural participation are
accompanied by positive evaluations of
cultural services. In 2026, around 7 in 10
residents were satisfied with the overall
accessibility (R1) and quality (R2) of
cultural services. Perceptions of digital
cultural content improved significantly,
with 48% rating its accessibility positively
and 49% its quality. Ratings of in-person
services remained stable at 59% for
accessibility and 63% for quality, indicating
that the greatest improvements are
occurring in the digital sphere.

Among indicators related to national and
cultural identity, only one declined: the
share of residents who believe that society
benefits from being made up of people
from different cultural backgrounds (R16),
which fell from 76% in 2023 to 68% in
2026, continuing a gradual downward
trend since 2020.

The main barriers to cultural participation
remain lack of time, lack of interest and the
cost of cultural services. Younger and
economically active residents are more
likely to cite time constraints, while older
people, lower-income groups and residents

outside major cities more often mention
health, cost and transport. Compared with
2023, the importance of cost as a barrier
declined, possibly reflecting rising incomes
and a wider availability of free cultural
events.

Barriers also vary across cultural fields.
Performing arts continue to face the
greatest obstacles, primarily related to
cost, time and lack of interest. Physical
accessibility is particularly important for
museums, galleries and heritage sites,
while lack of information and transport are
the main barriers to participation in the
visual arts.

The share of residents citing lack of
information as a barrier remained virtually
unchanged (16%). This may reflect not
only limited availability of information but
also the difficulty of finding cultural
information amid an increasingly crowded
media environment, the lack of clear and
convenient information channels, or simply
lower motivation among some groups to
actively seek cultural opportunities.
Geographic accessibility remains a greater
challenge for residents of small towns and
rural areas. Greater use of digital cultural
content could help address this gap, while
cultural institutions could improve access
by more actively promoting online cultural
resources, particularly Lithuanian content.
At the same time, Lithuania's extensive
network of libraries and cultural heritage
sites suggests that, for these sectors,
participation is often limited less by
availability than by willingness, mobility or
health constraints, especially among older
residents.
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Each survey wave reveals increasingly
strong civic and national attitudes among
Lithuanian residents. The 2026 results
continue the trend observed in previous
waves: 9 in 10 residents are now proud to
be Lithuanian citizens. Compared with
2023, both the overall share of residents
expressing pride and the proportion who
are very proud increased. Nearly 9 in 10
also agree that their personal identity is
closely linked to Lithuanian culture,
continuing a gradual upward trend since
2020. The share of residents of non-
Lithuanian ethnicity who identify closely
with  Lithuanian culture (R15) also
increased to 75%. High levels of
participation in historical remembrance
events (R13, 56%) were maintained, while
the share of residents who both attend
such events and value civic and national
identity (R14) rose to 50%. These
developments are likely influenced by the
geopolitical situation in the region,
including Russia's war against Ukraine,
heightened security concerns and broader
international tensions, all of which may
reinforce people's sense of national
belonging. At the same time, increased
public attention to history, statehood and
civic identity has likely strengthened
symbolic ties to Lithuania and its culture.

Indicators of cultural tolerance and support
for people from different ethnic, religious,
social, cultural or age groups show a more
mixed picture. On one hand, unpaid
support for others remains widespread and
stable: 63% of residents reported providing
such help at least occasionally in 2026,
while the share doing so every week
increased. On the other hand, support for
cultural diversity declined. The share of

residents who believe society benefits from
being made up of people from different
cultural backgrounds (R16) fell from 76%
in 2023 to 68% in 2026, while the
proportion who strongly agree with this
statement declined from 22% to 16%. This
pattern may reflect two parallel
developments: sustained solidarity and
community engagement following recent
crises, alongside greater public sensitivity
to migration and broader social
polarisation. Importantly, the findings do
not suggest a collapse in tolerance. Rather,
they indicate that although most residents
continue to view cultural diversity
positively, strong enthusiasm has become
less common.

The survey also confirms that cultural
participation—including creative activities,
attendance at cultural events, volunteering
and cultural consumption—is consistently
associated with stronger social
connections, higher civic engagement and
a stronger sense of national identity.
Residents who participate in voluntary
cultural activities are particularly likely to
express positive civic and national
attitudes. However, even more passive
forms of participation, such as attending
cultural events or using cultural services,
are linked to greater social capital, stronger
civic and national values, and higher levels
of civic and political participation. These
findings suggest that encouraging
participation in culture—not only through
active creative involvement but also
through attendance and  cultural
consumption—can contribute to building a
more engaged and cohesive society.
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Attitudes towards the Lithuanian language
remain overwhelmingly positive. 94% of
residents find using Lithuanian appealing
(R10), while 83% consider using correct
Lithuanian personally important because it
helps preserve national identity (R11). The
share of residents who find it easy to speak
correct Lithuanian without barriers (R12)
increased from 79% in 2020 to 88% in
2026. Interestingly, however, attitudes

The findings show that, with only a few
exceptions, the same sociodemographic
groups are consistently more engaged in
cultural life and evaluate cultural services
more positively. Residents with higher
household incomes (over EUR 1,000 per
household member), office workers, and
people who work or have studied in the
cultural sector participate more actively in
cultural activities, consume more cultural
products, and give higher ratings to the
accessibility, quality and development of
cultural services. By contrast, residents
with lower household incomes (up to EUR
600 per household member), older people
(aged 60+) and manual workers participate
less, show lower interest in engaging, and
evaluate most aspects of culture less
positively.

The survey also confirms that cultural
participation is strongly influenced by
childhood exposure to culture. Among
residents who grew up in a less favourable
cultural environment—characterised by
lower parental education and little
exposure to concerts, theatres, museums
or creative activities during childhood—only
36% actively participate in cultural life,

towards the Lithuanian language show little
direct relationship with cultural
participation. This suggests that cultural
participation may be associated not only
with traditional, language-based
understandings of national identity, but
also with broader forms of identification
that are compatible with multilingualism
and more European or cosmopolitan
cultural identities.

compared with 51% of the overall
population. A less favourable cultural
environment is also more common among
people with lower educational attainment,
manual workers, pensioners and those
living alone. These findings suggest that
cultural participation is often transmitted
across generations and underline the
importance  of schools and other
institutions in introducing children to
culture through museums, theatres and
shared cultural experiences. Such exposure
could help children growing up in less
favourable cultural environments become
more active cultural participants than their
parents.

The results also illustrate a well-known
pattern in public communication: simply
making information available does not
ensure that it reaches all social groups
equally. People with higher socioeconomic
status are generally better able to find,
interpret and use information, and the
same applies to culture. A good example is
free museum admission. Although intended
to improve access for financially
disadvantaged groups, it is used most
actively by those who are already the most
engaged cultural consumers, higher-
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income and better-educated residents.
Increasing accessibility alone therefore
does not necessarily increase participation
unless people are also motivated and
interested. Targeted outreach and
engagement programmes aimed at socially
disadvantaged groups are therefore likely
to be more effective than universal
measures alone.

The survey also reveals differences by
ethnicity. In several forms of -cultural
participation, residents belonging to ethnic
minority groups tend to participate less in
Lithuanian cultural life than ethnic
Lithuanians. Respondents of  Polish
ethnicity show relatively high willingness to
engage in cultural activities, whereas
participation among some other minority
groups is lower than average. This may
reflect difficulties in finding opportunities
that resonate with their own cultural
identity, language barriers, or a perception
that available activities are not intended for
them. Some minority groups may also feel

less comfortable publicly expressing their
cultural identity. Strengthening the visibility
of national minorities as an integral part of
Lithuanian culture and promoting positive
examples of  well-known  minority
representatives could help foster greater
inclusion.

Differences in cultural participation are not
explained solely by socioeconomic factors.
The 2026 survey confirms the trend
observed in previous waves: women are
considerably more engaged in cultural life
than men. They are more likely to read
books, visit exhibitions and libraries,
participate in creative activities, express an
interest in becoming more involved in
culture, and volunteer in cultural
organisations. Their openness to culture
presents an opportunity, as women often
encourage others to participate as well. At
the same time, these findings suggest that
engaging men more actively in cultural life
will require more targeted approach.
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Research methodology

The 2026 survey retained the sampling
methodology introduced in 2020. Data was
collected wusing a mixed approach,
combining face-to-face interviews
conducted in respondents’ homes with
online interviews. By contrast, the 2014
and 2017 survey waves relied exclusively
on face-to-face interviewing. The
introduction of online data collection in
2020 made it possible to reach more active
segments of the population, including
younger, higher-income and busier
residents. As a result, the findings provide
a more accurate picture of cultural
participation and satisfaction with culture
among the Lithuanian population.

Survey method

Face-to-face interviews with Lithuanian
residents aged 15 and over were
conducted in respondents' homes using
computer-assisted interviewing (CAPI).
Interviewers followed a programmed
questionnaire displayed on a computer,
reading each question in sequence and
recording respondents’ answers. This
approach automatically controls quota
fulfilment, enforces questionnaire logic and
question routing, and prevents
interviewers from changing the order of
questions. Responses are recorded
electronically, eliminating manual data
entry and reducing the risk of human error.

The online survey also used a programmed
questionnaire that did not allow
respondents to change the order of
questions or skip mandatory items. As with
the face-to-face interviews, quotas and
electronic data collection were centrally
managed and monitored by the research
team.

Target population

The target population  comprised
Lithuanian residents aged 15 years and
over. Although current and potential users
of cultural products and services include
people of all ages, children were not
included in the survey. The ESSnet-Culture
methodology notes that, ideally, the target
population should include residents from
the age of six, although this is not common
practice.

The target population consisted of
2,482,402 residents. People living in
institutional households—such as long-
term care facilities, children's and elderly
care homes, homeless shelters, special
schools, prisons and monasteries—were
excluded from the survey.
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Sociodemographic characteristics of respondents

Size of
place of

Gender

Age group

Education

Ethnicity

residence

Region of residence

Male

Female

15-19 years

20-29 years

30-39 years

40-49 years

50-59 years

60-69 years

70 years and over
Primary

Lower secondary

Upper secondary
Post-secondary
Professional higher education
University degree
Lithuanian

Russian

Polish

Ukrainian

Other ethnicity

Largest cities (top 3 cities)
Other towns (over 3,000 inh.)

Small towns and villages (up to 3,000 inh.)

Vilnius City
Kaunas City
Klaipéda City
Siauliai City
Panevézys City
Vilnius County
Kaunas County
Klaipéda County
Siauliai County
Panevézys County
Alytus County
Marijampolé County
TelSiai County
Utena County
Taurage County

2023 2026
D 46% N 47%
P 54% N 53%
I 5% BN 6%
0 13% M 12%
I 16% B 17%
0 15% B 16%
I 18% B 15%
0 16% B 17%
T 17% B 17%
| 1% | 1%
N 8% B 6%
I 27% BN 23%
T 20% B 23%
0 10% M 12%
I 34% B 35%
I 2/ 2%,
I 3% I 3%
1 4% I 3%

| 1%
| 1% | 1%
I 35% B 37%
I 32% B 35%
I 32% B 28%
I 19% B 21%
M 11% M 10%
I 5% B 6%
I 4% I 4%
! 3% I 3%
9% M 9%
M 10% M 10%
I 6% B 6%
1 6% B 5%
I 5% I 4%
I 5% B 5%
I 5% B 5%
I 5% B 5%
I 5% I 4%
! 3% I 3%
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2023 2026
Self-employed M 7% B 9%
Employee [ 510, B 51 %
On parental leave | 3% | 3%
'4% Unemployed, looking for work B 9% B 8%
§ Retired [ 23% B 22%
University student | 3% | 3%
School student | 3% I 4%
Farmer | 1% | 1%
é % £ Works or has studied in the cultural sector T 16% B 3%
g 2 % No connection to the cultural sector IR 40 372%

Married T 50% B s2%

é Living with a partner (not married) = 10% B 10%
% Single I 19% B 19%
5 Divorced [l 10% M 1%
Widowed 1 11% B 9%
© One-person household [ 239, B 2%
% Two-person household I 38% B 41%
h;{ Three-person household I 19% B 21%
£ Four or more persons - 21% - 17%
o % _ No children under 14 T 7o 75%
% é = Has children under 14 I 23% B 5%
E Low (up to EUR 600) B 2%
% . Lower-middle (EUR 601—1,000) B 1%
g g Upper-middle (EUR 1,001-1,400) B 19%
g £ High (over EUR 1,400) B 7%
E Not reported B 20%
Y Daily or almost daily 0 s 2%
é Once or twice a week | 2% | 3%
g Less than once a week | 1% | 1%
= Do not use the internet [l 9% I 4%

Note: income scale was updated in 2026, therefore, not compared with previous survey.
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